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If I don’t love my color, 
I just change it. 




With the Valspar Love Your Color Guarantee® 
if you don’t love your first color, get a new one free. 


exclusively at 


Now available on all interior products. 

See valsparcolorguarantee.com for details. 

Restrictions appiy. ©Vaispar. Lowe’s and the Gabie design are trademarks of LF, LLC. 

All are used with permission. 



THE ART OF WINDOW DRESSING 


Well-designed window fashions do more than simply oover a 
window. Light control, energy efficiency, and automated lifting 
systems are just some of the innovations that enhance the 
beauty of every room, every day. Lifetime guarantee. 

Be visually inspired, explore our interactive design features and 
find the style to express your vision at hunterdouglas.com. 



HunterDouglas 





















Kitchen Aid^ 




PRESENTING 
A KITCHEN 
FOR THOSE 
WHO COOK 
OUTSIDE THE 
BOOK 



Behold, the completely reimagined suite of KitchenAid® 
appliances. With revolutionary cooking, cleaning and 
cooling features and a chef-inspired design, its potential 
is as endless as your creativity. 

kitchenaid.com 


®/TM ©2015 KitchenAid. All rights reserved. 




Hudson Valley 

THE LIGHTING STANDARD'** 


Washington's revolutionary style pays fitting homage 
to its namesake. Ornate and ethereal, the detailed 
curves of its artisan-crafted glassware are balanced 
by the pristine clarity of its inner framework. 










WWW.HUDSONVALLEYLIGHTING.COM 


WASHINGTON 4ai6-PN POLISHED NICKEL CHANDELIER 




;Mou[fl home, your life 


&Make it exceptional 

Inspiredi'by nature/ % i 
Caesarstone's quartz sUrfaGes. , 


Alpine Mist | Caesarstoneus.com 



The best stone is 

(^caesarstone' 
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The Experts 

NEXT WAVE 

Meet Shaun Smith 

MASTERCLASS 

Suzanne Tucker on 
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BUTTERFLY GINKGO COLLECTION 

California - Cado Mart • Collector's Gallery • Geary's Beverly Hills • Gifts Et Al • La Perla Home • Le Papillon •Venus Gifts - Florida - The Breakers • China Cabinet • 
KOM • N.S. Merill • The Regency Collection - Georgia - Fragile - Illinois - Alioto's • Char Crews • Material Possessions • Peachtree Place • Pierce Interiors 
Kansas -The First Place - Louisiana - Arabella - Maryland - Radcliffe Jewelers - Michigan - Slades - Nebraska - Borsheims - New Jersey - Chelsea Gifts • Cooktique • 
Hamilton Jewelers • Paper Chase • Set Your Table - Nevada - Encore Homestore • Wynn LVNV - New York - Gracious Home • Impressions • Janet Collection • 
The Kitchen Clique • Lagoon Linens • Michael C. Fina • Parci Parla • Reeds Jenss • Set Your Table • Silver Spoons • Wishing Well • The Yellow Door 
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Michael Aram flagship Store -136 w.isth St. nyc, 212.461.6903 michaelaram.com 
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“Enjoy your 
house, make it 
pretty, and 
don’t stress 
if something 
gets a spot 
or a scratch. 
Nothing is 
perfect, and 
that adds 
to the charm.” 

KRISTA EWART 
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Our guide to the little 
boutiques and big 
brands changing the 
retail landscape. 
PRODUCED BYORLI 
BEN-DOR, PAIGEALEXUS, 
AND LORA YOON HUH 
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still hoping for results from 
your wrinkle cream? 


Stop hoping, and see 
results in just 1 week. 



Results in 1 week with Neutrogena® Rapid Wrinkle Repair®. 

With Accelerated Retinol SA, the fastest retinci formula available, 
It’s clinically proven to work on fine lines and even deep wrinkles in just 1 week*. 

Wrinkles won’t have a hope. 

Neutrogena' 

#1 Dermatologist Reoommended Skincare 


*Greater improvement on fine lines. 
©Neutrogena Corp. 2015 


PROMOTION 



MID-CENTURY MODERN 
Hudson Valley Lighting Offers liiuminating Styie 

Bari pays homage to Italian mid-century design with its glamorous mix of 
polished glass rods, perpendicular brass arms and shimmering metalwork. 
For more information visit hudsonvalleylighting.com 
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HORCHOWCOM 

WHERE DECORATING REALLY CLICKS 





Design mixology crafts a breezy cocktail of bright color and natural elements. 

The result: American Summer. 
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HORCHOWCOM 

WHERE DECORATING REALLY CLICKS 



HORCHOWCOM 

WHERE DECORATING REALLY CLICKS 

Get inspired with rooms by our designers and ideas on decorating and entertaining 
Get updates on the latest looks and new finds — subscribe to email at Horchow.com 
Get free shipping 24/7 on hundreds of items 
Get designer perks at Horchow.com/trade 
Get what you see here — shop online or ring 877.944.9888 
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SURROUND YOURSELF IN SFERRA 


www.sferra.com 


s 







NEW YORK 


DALLAS 


LOS ANGELES 


HIGH POINT 


LAS VEGAS 





ELEGANCE WITH EDGE 

NEW YORK LOS ANGELES LAS VEGAS 

NEW YORK DESIGN CENTER 8900 BEVERLY BLVD. LAS VEGAS DESIGN CENTER 

PENTHOUSE, SUITE N 1601 SUITE 106 495 S. GRAND CENTRAL PKWY. 

200 LEXINGTON AVE, NY 10016 WEST HOLLYWOOD CA 90048 SUITE A-100, LAS VEGAS, NV 89106 

T: 212.684.2197 T: 310.461.3250 T: 702.476.551 1 


NEW YORK I LOS ANGELES | LAS VEGAS | CHICAGO | MILAN | MADRID | LONDON | PARIS | HONGKONG | SINGAPORE | WORLDWIDE 
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inspired, kravet* 


FABRICS FURNITURE TRIMMINGS CARPETS 
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one family, ninety-seven years 


KRAVET.COM 
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KITCHEN OF 
THE MONTH 
Scan the photo 
to pin any of 
the kitchen 
images to your 
Pinterest board. 


UNLOCK BEHIND-THE-SCENES VIDEOS AND SPECIAL CONTENT VIEWABLE ON 
SMARTPHONES WITH THE NEW, UPDATED HOUSE BEAUTIFUL CONNECT APP-IT S FREE 
IN THE ITUNES APP STORE AND ON GOOGLE PLAY FOR ANDROID DEVICES! 


IT'S EASY 



CONNECT 


DOWNLOAD 

House Beautiful 
Connect foryour 
mobile device. 

HOLD 

your device four to 
six inches above 
the page and let 
your camera focus 
anywhere on the 
designated image 
(at left or within 
each story). 

WAIT 

forthe chime, 
and your browser 
will open. 



NAMETHIS 
COLOR CONTEST 
Scan the photo 
to enter. 



EDITOR’S LETTER 
Scan to decode 
Newell’s notebook 
collage. 
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JOHN BESH’S 
KITCHEN 
Scan the photo 
to comment 
on the recipe. 




CHARLOTTE’S 

EYE 

Scan to view 
Charlotte’s blog. 



NEXT WAVE 
Sca n to hear 
more from i 
designer J 
Skaun 




store directory. 


SCAN THE IMAGE 
WHEN YOU 
SEE ONE OF 
THESE ICONS 



FOR VIDEO 


MORE CONTENT 



ENTER CONTEST 


TO PIN 



VISIT US AT HOUSEBEAUTIFUL.COM FOR MORE! 


TO SHOP 


facebook.com/housebeautiful 


□ 

twitter.com/housebeautiful 


m 


pinterest. com/housebeautiful 


» 


instagram.com/housebeautiful 




UPLOAD PHOTOS 
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Want a paint that’s safer for the environment and your family? 

Only this can;"' 

A 

Benjamin Moore^ 

Paint like no other" 
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Introducing the world’s most inspiring range. ^ 
The Miele Range reinvents what a range can do. 
The only thing more powerful is. your imagination 


^mieleusa.com ©80Q.843.7231 






ADVERTISEMENT 


KITCHEN 





WHENEVER I’M HOME IN LOS ANGELES, I MOSTLY 
SPEND THOSE SUNNY DAYS COOKING and testing 
recipes for rmy books and articles— or preparing 
dinner for rmy frequent guests. The kitchen is the 
heart of rmy house, and I’rm there so rmuch rmore 
than I arm in any of rmy other roorms. I guess we 
could say rmy kitchen is a dining roorm as well. 
Whether it’s breakfast for two or three, a srmall 
kitchen supper for four or six, or a large buffet for 
150— when I set up the food on the island in the 
rmiddle for everyone to share— rmy kitchen plays 
so rmany roles in the foodie world that is rmy life. 

THE WINE I SERVE WITH A DISH IS JUST AS 
IMPORTANT TO ME AS THE INGREDIENTS THAT 
GO INTO MY RECIPES. IT COMPLETES THE SCENE. 

Luckily, with Miele’s new freestanding wine 
storage unit, all rmy wine is easily accessible, 
organized and at the perfect termperature for rme 
to rmake rmy pairing choices. With features like 
rmultiple termperature zones, a bottle presenter, 
an accessory box and an adjustable frarme for 
different size bottles, storing and selecting wine 
for rmy parties has never been easier— or rmore fun! 

SPENDING THAT MUCH TIME IN YOUR KITCHEN- 
COOKING OR SERVING-MEANS USING AND 
LOOKING AT YOUR APPLIANCES CONSTANTLY, 

and if they’re not 100 percent superb, you’ll be 
rerminded of their shortcormings every single 
tirme. If they don’t please your eyes, you’ll hate 
that too— I prormise. 


FOR MORE INNOVATIVE KITCHEN DESIGN, 
VISIT MIELEUSA.COM 


For me, it's Miele 
and nothing else. 


Miele 
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Rugs more wild than mild. 

Creative director Paula Minnis styles her sunroom with our Nomad rug. 


loloi rugs.com/nomad 

Find US at retaiic 
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FABRICS I TRIMMINGS | HARDWARE | WALLCOVERINGS | DESIGNER COLLECTIONS 


AVAILABLE EXCLUSIVELY THROUGH SHOWROOMS AND DESIGNERS WORLDWIDE. 800.999.8200 FABRICUT.COM 
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COLOR CRUSH 

Blush 


Pretty without being too sweet, this whisper of pink glows 
as an unexpected neutral. The romantic and sometimes 
barely there hue simply makes us swoon, turn the page for more > 
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COLOR 


SUSTAINABLY 

SOURCED! 


1. Mounted Sea Fan 

In Pinkand Beige. $200. 
creelandgow.com 

2. Raja Linen 

In Rose. To the trade. 
raoultextiles.com 

3. Riviera Viscose 

In Rosina.Tothetrade. 
clarencehouse.com 

4. Rose Cocktail Napkins 
$256 for a set of eight. 
juliab.com 

5. Emperor 
Beaded Fringe 
To the trade. 
samuelandsons.com 

6. Hidcote, Drummond, 
and Ecorin Vases 

In Pink. $44 each. 
shopterrain.com 

7. Spruce Street Sofa 
In Blush Linen. $3,450. 
serenaandlily.com 

8. Lotion Pump 
and Brush Cup 

In Paris Pink. Pump, $115; 
cup, $50. pacific 
connectionsusa.net 

9. Jennifer 
Yamina Earrings 

In PinkQuartz, Diamond, 
and Rose Gold. $1,980. 
danarebeccadesigns.com 

10. Double Love 
Exfoliating Body Scrub 
$24. angelface 
botanicals.com 

11. MohairThrow 
In Blush Pink. $450. 
nantucketlooms.com 

12. Belvoir Fruit Farms 
Elderflower&Rose 
Presse Lemonade 

$6. worldmarket.com 
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PAI NT 

For Sunny Rooms 

Go with the warmth or temper it with hues 
that range from bright to soothing. 



HALE NAVY HC-154 

BENJAMIN MOORE 

“Here in the South, a sunny 
room can quickly get blazing 
hot. Texans will do anything 
to escape the heat, including 
envelopingaroom inadark 
colortodrop its visual tem- 
perature. This navy blue 
evokes a cool and peaceful 
starry night sky. It’s deep 
enough notto get washed 
outbythesunand matte 
enough to absorb the light.” 
EMILYLARKIN 





LAVENDER CLOUD 
90BB 67/069 
GLIDDEN 

“The secretto this lavender 
is that it moves toward 
gray. It’s a suggestion of 
lavender, ratherthan 
dead-on, so it can be very 
ethereal in the sun and then 
deeper in the evening. It’s 
a good universal shade — 
soft and soothing in a 
bedroom orelegantand 
quiet in a living room.” 
JAMES RADIN 


IVORY PALM 6012P 

FINE PAINTS OF EUROPE 

“Thisclassicyellow would 
make any room cheerful. 
Itabsorbsthe lightand 
bounces it right back, so 
whenthesun shines, it 
absolutely glows. Yellow is 
atrickycolor, and this is 
one ofa handful that I use. 
It works because it looks 
beautiful — and it makes 
people look beautiful, too.” 
MICHAELWHALEY 



SPICY BANANA PEPPER 
50YY 60/538 
GLIDDEN 

“Forasunroom, I likethis 
acidicyellowwith under- 
tones of green and brown, 
to ground itand keep it 
from feelingtoo saccha- 
rine. Colorsappear lighter 
in bright rooms, so go a 
shade deeper than you first 
think. Layer in sea grass, 
overstuflFed wickerfurni- 
ture, maybe a pop of coral, 
and creamy whitetrim. It 
will feel happy by day and 
sophisticated by night.” 
PALMERWEISS 


TICKLED PINK2002-50 

BENJAMIN MOORE 

“I’m notthetypeto over- 
thinkthings.When I found 
avintage dhurrie in hotpink 
fora media room, I knew 
instantly thatthe ceiling 
should play it up. Painting it 
this really bold pinkwould 
ensure thatthe room is 
always cheery, even when 
the sky outside is gray.” 

J. RANDALL POWERS 


SAN DIEGO CREAM 921 

BENJAMIN MOORE 

“This rich and versatile 
cream is my go-to hue, 
especially when itcomesto 
decorating sun-drenched 
spaces. A pure white would 
be too sharp, butthis picks 
upon the softer qualities of 
daylight. Itsubtly changes 
throughouttheday and 
envelops a room in warmth 
at night.” 

SUZANNETUCKER 
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PRODUCER CHRISTINE PITTEL PHOTOGRAPHER LANCE SELGO. FOR MORE DETAILS, SEE RESOURCES 






MOISTURE * 

CONDITIONEI 


ElVLW 


ANTi ^AOE ^ySTEM 

MO HARSH Salts 
HAn^EALBOTANJCM 


R YOUR HA R 


SulfateFreeShampoo.com 


Because you’re worth it. 
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DKX COLORED HAIR 
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COLORH) HAIR 


KEEP THE COLOR YOU LOVE PURE 
FOR UP TO 32 WASHES 

■ ANTI-FADING SHAMPOO AND CONDITIONER 
PROTECT COLOR 

■ SULFATE-FREE FORMULAS WITH RICH LATHER 

AND ROSEMARY BOTANICALS RESPECT EVERY STRAND 


©2015 L’Oreal USA, Inc. 



HAIR EXPERTISE 


COLOR 



House Beautiful’s iPad app— 
available on iTunes — makes it easy 
to find the perfect color for any 
project. A special feature also picks 
the best complementary colors. 



CHAPPELLGREEN83 

FARROW & BALL 

“This beautiful blue-green is 
one ofthe most multidimen- 
sional colors I have ever seen. 
In a space with lots of natural 
light, it registers as more 
green. Then, as the sun goes 
down, itappears bluer. I love 
that metamorphosis. It makes 
a room so intriguing.” 

TY LARKIN 


TEMPTATION 1609 

BENJAMIN MOORE 

“Inthe Mississippi Delta, 
the sun can be overpower- 
ingat midday, when my 
clientis in herstudy. So I 
painted the walls, mold- 
ings, and bookcases in this 
flint gray, a true gray that 
doesn’t go purpleor blue. 
With bleached floors, a 
white ceiling, and Belgian 
linen on the furniture, the 
room feels cool and calm.” 
NANCY PRICE 


EVENING BLUE 2066-20 

BENJAMIN MOORE 

“I’ll often use this Yves Klein 
blue to dramatize a room. 
Paint iton one wall and you 
are instantly transported 
toan island in Greece, 
where you’ll see this hue in 
thewaterand on window 
frames against white- 
washed walls. It makes 
mefeel as if I’m basking 
in the sun.” 

ROGER DECABROL 


HIGH STRUNG SW 6705 

SHERWIN-WILLIAMS 

i “This isabrilliantgreen, 

i deeperthan chartreuse, 

i It’s kind of like sunlight 

through a leaf And it comes 
i asasurprise inthe library 
i ofan apartment in an all- 

I glass skyscraper, where 

i the rest ofthe rooms are 

I fairly beige. It reminds 

I you ofthe grass and the 

i greenery outside.” 

DAVID MANN 

i 


STILLWATERSW6223 

SHERWIN-WILLIAMS 

: “Whenthesun hitsawall, 

I ittakesthecolordowna 
i notch ortwo. Butthis dark 
: teal blue, with undertones 

; ofgray and green, is dark 

i enough that itstill looks 

i rich and interesting. I used 
j itonthesunporchofa 
I 1920s Dutch Colonial, 
i where itwasa nice comple- 
j ment to terra-cotta floors, 

i The unexpected color 
draws you into the room.” 
JOAN ENGER 


LIME RICKY 393 

BENJAMIN MOORE 

“I like a light but bright 
color in a sunny room. This 
yellow-green is so refresh- 
ingand crisp, you almost 
feel as ifyou’resippinga 
lime daiquiri bythe pool! 
And like rum, it mixes well 
with anything. Pair it with 
navy blueto go preppy, pink 
to go bold, or chocolate 
brown to tone it down.” 
PHOEBE HOWARD 
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You INVEST A LOT FOR THE 
BLONDE YOU LOVE 

IT DESERVES OUR UTMOST CARE 


\ 


\ 


Y 



NEW 

EverPure 

BLONDE 


SULFATE-FREE 



^ i / 

EverPuri 

SULFATE'FReI/ 

BRASS BANISHER SySTE^- 


L'OREAL^ 




hair expertise 
new If 


EverPure 

brass ftAHlSHtR SySTtM" 



brass BANISHER 
SHAMPOO 


I SySTEM NEUTRAUZES BRASS 
restores HyDRATION 


BLONDE 

SHADE REVIVING 
TREATMENT 


I 


iHStAKTiy HOCSTS ftLONDT 
INTENSELY NOUMSHES 


ALL BLONDES 
ItINSE OLTT 


ALL BLONDES 



NEUTRALIZE BRASSY TONES IN ONE USE 


■ TINTED SHAMPOO, CONDITIONER AND TREATMENT 
NEUTRALIZE BRASSINESS 


PURE RESPECT FOR YOUR HAIR ; 

■ u . I 

Visit SulfateFreeShampoo.com < 



■ SULEATE-FREE FORMULAS WITH RICH LATHER AND 
IRIS BOTANICALS RESPECT EVERY STRAND 

■ REHYDRATES DRY, PROCESSED HAIR 


Because you’re worth it. 

L'OREAL 

PARIS 


HAIR EXPERTISE 


COLOR 



Life En Plein Air 

Get ready to enjoy summer! This archival inkjet print, Picnic, by photographer Joyce Lee, 
features pops of pastels and is an exclusive from Buddy Editions, a new online art source. 


O 

Come up with an evocative 
name that describes the color 
at left. Please include your 
reasoning in a sentence or 
two (50 words or less). 

BE INVENTIVE AND HAVE FUN! 


e 

Go to HOUSEBEAUTIFUL.COM/ 
NAMETHISCOLOR— or 

scan the photo above with 
your mobile device — to enter, 
from April 17 through 
May 21, 2015. 


e 

We’ll pick a winner who will 
receive $ 100 ! Three runners- 
up will each receive a copy 
of House Beautiful’s newest 
book, Colors for Your Home: 
493 Designer Favorites. 


NAME THIS 
COLOR AND 
YOU COULD 
WIN! 


CONTEST 


QUEEN 

YELLOW 

RL1348 

RALPH LAUREN 
PAINT 


NEW DAY 

4006-5A 

VALSPAR 


PLATEAU 

RL1295 

RALPH LAUREN 
PAINT 


GILDED 

PESTO 

6007-6B 

VALSPAR 


I palette) 


NO PURCHASE NECESSARYTO ENTER OR WIN. NAME THIS COLOR CONTEST. SPONSORED BY HEARS! COMMUNICATIONS, INC. BEGINNING AT 1 2:01 A.M. (ET) ON APRIL 1 7, 2015, THROUGH 
11:59 P.M. (ET) ON MAY 21, 2015, ENTERATHOUSEBEAUTIFUL.COM/NAMETHISCOLORANDCOMPLETETHE ENTRY FORM PURSUANT TO THE ON-SCREEN INSTRUCTIONS, INCLUDING YOUR 
PROPOSED COLOR NAME FOR THIS MONTH’S FEATURED COLOR AND A BRIEF DESCRIPTION (50 WORDS OR LESS) OF YOUR INSPIRATION. MUST BE A LEGAL RESIDENT OF THE 50 UNITED 
STATES, THE DISTRICT OF COLUMBIA, OR CANADA WHO HAS REACHED THE AGE OF MAJORITY AT TIME OF ENTRY. VOID IN PUERTO RICO, THE PROVINCE OF QUEBEC, AND WHERE PROHIB- 
ITED BY LAW. CONTEST SUBJECT TO COMPLETE OFFICIAL RULES AVAILABLE AT HOUSEBEAUTIFUL.COM/NAMETHISCOLOR. 
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PHOTOGRAPHER JOYCE LEE FOR BUDDYEDITIONS.COM. FOR MORE DETAILS, SEE RESOURCES 
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MILDEW-RESISTANT & EASY-TO-CLEAN FABRICS AND RUGS 


FADE, STAIN 

VISIT PERENNIALSFABRICS.COM OR CALL 8883224773 * "= 

■ * ■■S ■g; 

AVAILABLE TO DESIGNERS AND ARCHITECTS, THROUGH FINE SHOWROOMS 



circa LIGHTING* 






CIRCALIGHTING.COM 

ATLANTA CHARLESTON CHICAGO HOUSTON SAVANNAH WASHINGTON DC 

877 . 762.2323 

FRANKFORT ARTICULATING WALL LIGHT IN HAND-RUBBED ANTIQUE BRASS WITH MAHOGANY ACCENTS BY AERIN 
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Broadloom • Area Rugs • Custom 


AL - PELHAM 

Issis & Sons 

205-663-2310 

www.issisandsons.com 

FL - NAPLES 

Abbey Carpet and Floors of Naples 
239-596-5959 

WWW. na p es . a bbeyca rpet. com 

MA - ROCKLAND 

The Rug Merchant 

781-331-5505 

www.therugmerchant.com 

NV - LAS VEGAS 

NW Rugs 

702-73A7847 

www.nwrugs.com 

CA-AGOURA HILLS 

NW Rugs 

818-706-3333 

www.nwrugs.com 

CA - CUMMINGS 

Ariana Home Furnishings 

678-807-7422 

www.arianafurniture.com 

Ml - BIRMINGHAM 

Hagopian Word of Rugs 

www.originalhagopian.com 

800-424-6742 

OH -CINCINNATI 

The Rug Gallery 
513-793-9505 

WWW. ruggallerycincy.com 

CA- FOUNTAIN VALLEY 

Rugs Plus 

714-475-5554 

www.rugsplus.com 

IL- CHICAGO 

Rexx Rug & Linoleum Co 

773-281-8800 

WWW. rexxrug . com 

Ml - NOVI 

Hagopian World of Rugs 

800-424-6742 

www.originalhagopian.com 

OR - PORTLAND 

NW Rugs 

503-285-7847 

www.nwrugs.com 

CA - LOS ANGELES 

Modern Rugs LA 

310-855-1003 
www.modernrugs Q.com 

IL- GENEVA 

The Strawflower Shop and Rug Merchant 

630-232-7141 

www.strawfbwershop.com 

NC - JAMESTOWN 

Furniturebnd South 

336-822-3000 

www.furniturelandsouth.com 

ONTARIO - Hamilton 
Alexanian Flooring 
866-878-2525 
www.a exanian.com 

CA - SANTA ROSA 

Wor d of Carpets Carpet One 
707-524-1450 

WWW. worldofca rpetone . com 

IN - INDIANAPOLIS 

Roya Ga lery Of Rugs 

3 1 7-848-7847 

WWW. rgrindy.com 

NY - SYOSSET 

Designer Rugs and Carpets by Peykar 

5 16M 19-8500 

www.designerrugsandcarpet.com 

ONTARIO - Toronto 
Dominion Rug and Home 
416-485-9488 
www.dominionrug.com 

Explore Twilight at 

www.nourison.com7twilight40 


1-800-223-1 1 10 




KIPS DAYBOYS & GIRLS CLUB 

CELEBRATING 100 YEARS OF SERVICE TO CHILDREN 

THE 43RD ANNUAL 

DECORATOR 
SHOW HOUSE 

MAY 14-JUNE 11, 2015 

THE ARTHUR SACHS MANSION 

58 East 66th Street (between Park & Madison) 


SPONSORED BY 


KOHLER. 



INTERIOR MANAGEMENT, INC. 


H E A R S T design group 

IDECOR I Veranda | HouseBeautiM 


dscar. 

The Life of the Kitchen 



)|Ykravet ARCHITECTURAL DIGEST Farrow&Baix 

^ CRAFTSMEN IN PAINT AND PAPER 


OOQOO 
□ □□□□ 

mm 


Elizabeth Bradley Home 


2 0 0 



LEX 

DESIG^ CENTER 


SILESTONE HI 

byCOSENTINO 

A-K-D-O 

Slabs ■ I 1 1 e 5 ■ Mosaics 


Istdibs 


THE 

SHADE 

STORE 


CC 

CHRISTOPHER CUY 


For more information on designers and events, please visit kipsbaydecoratorshowhouse.org or call 718.893.8600 x245 
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DOES NOT STRIK 


JUST A GIVEN PLACE. 


PIRCH exists to create moments of joy in the 
home, as inspired by a select array of premium 
brands serenely nestled within fully-activated 
showrooms. Private work-suites and in-store 
chefs are at your disposal, and certified techs 
await your request, it's time to Live Doyfully! 


GLENDALE LA DOLLA COSTA MESA RANCHO MIRAGE DALLAS CHICAGO 
ATLANTA PARAMUS SOHO (2016) PIRCH.COM 





Life is a blur. A rush. Try doing nothing. It's time well spent. Introducing Re-vive, 
the world's first performance recliner. A chair that is almost human, 
mimicking your every movement. Flexing as you change position, supporting your 
body and mind in a fluid dynamic form. Recline, Relax. Love Doing Nothing. 


WWW.NATUZZIREVIVE.COM 



Visit natuzzirevive.com to find a dealer near you. 




Bring Home 
A Classic Beauty 


-Showrooms Nationwide 


Chicago | Dallas | Neyyr Jersey | NewijYorl 


1.877.237.4097 







LH5KT1NG FIXTURE CATEGORY 


INNOVATION. IMAGINATION. INSPIRATION, 
^Hg'hting rhe way for five decades. CRYSTORAMA 


Th% Ltifta Collection 


CRYSTORAMA LIGHTING 

www.crystorama.com 1.800,888.4470 info@crystoranna 

New York Dallas High Point 






makes me feel fine 


Explore thousands of beautiful wallpapers af wallpaperdirect.com 

Make decorating simple. 


wallpaperdirect 


Summer breeze 
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Great news for 
your craft brews! 

Lenox, in consultation with the Craft Beer Association has created a new collection of craft beer glasses. 
Designed to maximize each beer's aroma and enhance the taste, our Tuscany Craft Beer Collection 
helps you enjoy your favorite brew's full flavor. A terrific gift for the beer lover. 



LENOX 

WHERE ENTERTAINING IS @ 


Shown: Tuscany Craft Beer Collection 
Pint with Crown, IPA (India Pale Ale), 
Wheat Beer, and Stemmed Pilsner 


R O O S lenox.com/entertainingU S A 



Women’s Choice Award* 
America's most recommended 
Fine Dining and Giftware 



Sleep better tonight. 


Pictured; Newhouse vintage chestnut leather bed. 

Queen $2499, Now $1599. King $2899, Now $1999. 

St. Regis® pillow top mattress, top rated online bedding buy. 
Queen $1829, Now $1129. King $2259, Now $1459. 

400 thread count Prima cotton sheet set. Now $99. 


CHARLES P. ROGERS 

BED MAKERS- EST,1855 


TM 


Beautiful beds. Oh-so comfortable mattresses, www.charlesprogers.com 

Complete collection and sale prices online and direct from our showrooms. 

New York showroom: 26 West 1 7 Street (5-6 Aves) in Manhattan. New Jersey factory store: 300 Rte 1 7 North, East Rutherford. 
Phone 866-836-651 0 • Web and phone orders welcome. • We ship anywhere. 


©2015 CHARLES P. ROGERS & CO. 





Craftsmen in paint and paper 






DISCOVER OUR PAINTS AND PAPERS IN SHOWROOMS, STOCKISTS AND ONLINE 


WWW.FARROW-BALL.COM 
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STYLIST MELISSA COLGAN PHOTOGRAPHER TARA DONNE. SHEEPSKIN RUG BY ROOM & BOARD. HANNA DAYBED BYOLY 


THE BEST 


Fabric . Rugs . Things We Love 



Ever siiiSfeTranfois-Xavier Lalanne’s 
surreal sheep sculptures trotted into 
the homes ofthstemakers like Yves. iSaint 
Laurent and, ^ore recently, Reed and 
Delphine Krakoff, animalia in decorating 
has taken a much-welcomed turn towa^rd^ 
tfei^^id at heart.” With the recent pro 


iferation of home, furnishings designed 
forShildjen, there’s now a happy — and 
much mora’aflfordable^way to add a touch 
of^he s.Tirreal to adult rooms, too. Sheep 
nd Gnat s^tn-^heep skin and hand-carved 
Frdm$49g^ch. homenature.com 

^ forK^ore> 


bee 


GE 


TURN 
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THE BEST 



Children’s lines are 
our new favorite source 
of stylish goods for all. 


As You Wish Settee in Brevard 
Tusk. $899. landofnod.com 


Wild Thing 

Beautifully crafted 
oversize beasts make 
surprising sculptural 
accents that will 
lighten and brighten 
the mood of even the 
most serious rooms. 


JUTE-AND-LEATHER 

HIPPOPOTAMUS 

By Renate Muller. In Blue. 
$18,000 for 45" L. 
r-and-company.com 


LEATHER RHINOCEROS 

By Omersa. $1,050 for 33" L. 
jonathanadler.com 



School Yards 


It’s almost too obvious to use these 
exuberant fabrics for a nursery or 
child’s room. Imagine their innocence — 
and originality — ^whenused as a 
slipcover on a formal sofa or simply 
as a cushion on a smart chair. 


From top: Les Bidules 
cotton. By Gael Dav- 
rinche. www.pierre 
frey.com. Cockatoos 
cotton in 04. By Quen- 
tin Blake, osborneand 
little.com. Star Gazer 
linen-cotton in Ber- 
muda. ByJonathan 
Adler, kravet.com 





WALLS IN SHERWIN- 
WILLIAMS’S ENCHANT. 


POTTERY BARN KIDS 

Iron Beaded Flushmount. 
$149. potterybarnkids.com 


Artful Doodles 

Improvise a wall treatment by 
turning any painted surface 
into a dry-erase board with this 
new clear, high-gloss paint 
finish. Sketch Pad, $50 per kit. 
sherwin-williams.com 


SERENA & LILY KIDS 

Square Gingham Pouf in Oat- 
meal. $98. serenaandlily.com 


RH BABY & CHILD 

Textured Stripe Rug in Denim. By 
Ben Soleimani.$649for5' x 8'. 
rhbabyandchild.com 
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NEVERTOOCHIC 

WITH ITS ELEGANT STYLING 
AND SLEEK WALL MOUNT 
DESIGN, THE VEIL TOILET WILL 
TRANSFORM YOUR BATHROOM. 


THE BOLD LOOK 

OF KOHLER. 


U 3 . KO H LE R . CO M ©201 5 kokl^ r co. 


THE BEST 



1. RAISE A GLASS By Kate Spade. 

$20 for Dinner Plate, $14for 
Accent Plate, katespade.com 

2. BENIDORM By Le Cadeaux. $13 
for Luncheon Plate, thefrenchybee 
.com S.ROSAIn Amber. $8for 
Accent Plate, ballarddesigns.com 


Garden Party 

Melamine plates are lightweight, affordable, 
and virtually indestructible — and now 
they can be found in a startling array of styles. 


A 

4. I^WSIIC In White. $53for set of 
foUifvDinneK Plates. 'WiHiams- 

sonS^^c^m 5. THRESHOLD 

In Red, Grebn, and Blue. $2 each. 

tar ^t!%m 6. CORAL CORAL 

In CMal. $70 for set offour Dinner 
Plate^ bongenre.com 
7. HERltAGE $11 for Salad Plate. 

qsquarednyc.com 8. FAIENCE 

A LA CORNE $10 for Salad Plate. 

johnderian.com 9. LEMON PAPER 

PL ATE $2 5 for set of four, horchow 
.com 10. BLUE GINGHAM $29 for 
Dinner Plate, onekingslane.com 
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ARGYLE PANEL 

By Lance Wovens. 
Hand-dyed and 
-woven leather in Pink. 
$90 per square foot. 
harbingerla.com 


HAND-EMBROIDERED 
RAFFIA, METAL 
STUDS, AND SHELLS. 


ONE-OF-A-KIND SHIBORI PANELS 

Hand-folded and -dyed linen in Navy, top and bottom, and Gray-Lilac, 
center. $600 perthree-yard panel, rebeccaatwood.com 


SEA QUEEN 
FABRIC 

Silk-linen in Oasis 
Green. To the 
trade, beaconhill 
design.com 


THE BEST 


FABRICS 


Splurge-Worthy 

Once bespoke and limited in quantity, 
these luxurious artisanal textiles are 
now available by the yard. 




MARJORELLE 

GARDEN 

$88. shopiomoi.com 



SPRINGTIME 

In Red. $35. 
mricebucket.com 



CHEVRON 

In Sunshine. $60. 
dabneylee.com 


\ 



MALACHITE 

$82. 

decorumstyle.com 
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Don’t just build with the best. Build on the best. 

You know the advantages Trex® decking has over wood. So why would 
you ever build your Trex deck on top of wood? To learn more about the 
benefits of building with Elevations steel deck framing, visit trex.com. 


Engineering What’s Next 
in Outdoor Living™ 


STEEL DECK FRAMING 


2015 Trex Company, Inc. All Rights Reserved. 



THE BEST 


RUGS 


A New Neutral 

The classic cowhide looks more 
sophisticated than ever in creamy 
tones and subtle patterns. Silver 
foils, detailed stitching, and laser 
cuts elevate this natural material. 




scalloped 

HIDE RUG / 

$2,-295for8' xIO'. 
serenaancHily.com 


^PATCHED 
COWHIDE RUG Jfc? 
fe $2,595 for 
kAQ' x 12'. calypsc^.^"' 


Y SUHIDE 

^ASy Kerry Joyce. 
In Co lor 01. 
^*519" X 
^ 8'4".':mans’6br 
xmodern.cbm 


HEXESHP i 

By Ch r i sTiStm av« 
Nor 27 Ground. In® 
* Desert Sand. $8, 64i 
forapproximately 
'' 8'9''x 11 '3". woven 
online.com 


ARROW SALAD 
SERVERS 

By Two’s Com- 
pany. In Blue. $42 
for set of two. 
shopkanibal.com 


PAGODA 

LANTERN 

In Blue. $129 
for Large. 
frontgate.com 


BROOME TRAY TABLE 

$799. thomasville.com 
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AMY MATTHEWS 

TV Host and Licensed General Contractor 


"My expert advice? 
Rely on an expert. 



TV host and Licensed General Contractor Amy Matthews has built and 
remodeled lots of homes over the years. As an expert, she knows better than 
anyone the value of working with professionals - like the ones at Ferguson. 
Our product experts will help you find the perfect products from the finest 
bath, kitchen and lighting brands in the world, so you can take pride in your 
home - on every level. Set up your consultation with Ferguson today, and let 
us show you the possibilities for your next project. 

Visit Ferguson.com/Showrooms and schedule your appointment today. 


» FERGUSON 

Bath, Kitchen & Lighting Gallery 


FERGUSON.COM/SHOWROOMS 


©2015 Ferguson Enterprises, Inc. 






THE BEST 


AMAZONIA ANMUT 

PORCELAIN 

DINNERWARE 

By Villeroy SiBoch. 
Dinner plate, $57; sau- 
cer, $30; teacup, $43. 
bloomingdales.com 


PRESSED-FLOWER 
GLASS MAGNETS 

$28forasetof nine. 
bensgarden.com 


Fields of Flowers 


Nothing says summer is coming like 
a lush explosion ofwildfLowers. 
They can also work their magic inside, 
brightening and relaxing even the 
most formal rooms. 


BOTANICAL OVAL 
WAX SACHETS 

Clockwise from top 
left: Wild Carnation, 
Honeysuckle, and 
Lilac Bloom. $22 for 
a set of two. 
rosyrings.com 


CANDLE- 

HOLDERS 

Tole in Poppy, 
left, and White 
Flax. $48 
each, shop 
terrain.com 


WILD OASIS 
FABRIC 

Linen-cotton in 
SpringGrass.To 
the trade, robert 
allendesign.com 
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Where food becomes love 


Aurora - Q2003 


EXPLORE NEW SURFACES 


wilsonart.com/quartz 


liWilsonarf 


THE BEST 



|furniture| 

Western Woodworks 

Emily Henry spent 15 years as a Santa Fe-based 
decorator before setting herself the task of 
designing handcrafted goods both beautiful and 
useful. She returned to her native Taos, immers- 
ing herself in its traditions and the places and 
things that had influenced her growing up. The 
spectacular result of this creative soul-searching 
is aline of dramatically chiseled consoles, side 
tables, and desks made from poplar, walnut, and 
pine. Each piece starts as a unique sketch that 
is part of a limited-edition series, with interiors 
painted a blue that recalls clear New Mexico 
skies. From $10,543. millicentfurniture.com 




Above: Pueblo 
Plum 3-Drawer 
SideTables. 


Left: Meeting 
in Gallup 
Credenza. 




IspotlighT 

LUSH TO TOUCH 

We’re never disappointed — in fact, we’re 
usually wowed — when Italian designer 
Paola Navone turns her attention to home 
furnishings. Her new collection for 
Dominique Kieffer is another winner. A 
vivid quilted velvet (on the sofa below) 
is one example. There are also cottons 
covered in tiny checks and delicately 
embellished linens, dominiquekieflfer.com 



GREAT FIND 
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AMERICAN-MADE 

CLASSIC CONTEMPORARY 
HOME EURNISHINGS 


Room&Board 


Flynn crib, ^899 and dresser, ^1249; Ellery swivel glider, ^999. 

roomandboard.com 




THE BEST 



Playful Curves 

Classic scalloped edges are showing up everywhere 
this year, but with a new pared-down look that 
is feminine and elegant without going too girly-girl 


1. PINAFORE PILLOWS 

Cotton in We^^ewood 
Bli|e. $99 for set of two. 
sifaviehhome.com 

SCALLOPED 
' SEMI-FLUSH FIXTURE 

Tole with gilttrim in Ivory. 
$l,575for small, coleen 
andcompany.com 

^.SCALLOPED ACCENT 
WALL MIRROR 

Wood and paintwith 
a urethane finish in Ash 
Grey. By Uncommon. 
$145. etsy.com 

4. TILDA TABLE 

Papier-mache with a 
wood core in Stone 
Harbor. $295. straydog 
designs.com 

5. ADJUSTABLE CHAISE 

In Gray Screen. By Celerie 
Kemblefrom the Awning 
Collection. $3,897. lane 
venture.com 
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you have a 



I < 


. type of Chronic , 
Dry Eye disease? 

^ If you use artificial tears often, ask 
your eye doctor to screen you for 
Chronic Dry Eye caused by reduced^|| 
tear production due to inflammation.^ 


Find out if 

MAKE MORE ur iimm 

with RESTftSIS® (Cyclosporine Emuision) 0.05% 


□uceo 





For Chronic Dry Eye disease caused 
by reduced tear production due to 
infiammation, you can use artificiai tears 
for temporary reiief, but they cannot heip 
you make more of your own tears. Oniy 
continued use of RESTASiS® (Cyciosporine 
Ophthaimic Emuision) 0.05% twice a day, 
every day, can heip you make your own 
tears. Individuai resuits may vary. 

Approved Use 

RESTASiS® Ophthaimic Emuision heips 
increase your eyes’ naturai abiiity to 
produce tears, which may be reduced 
by infiammation due to Chronic Dry Eye. 
RESTASiS® did not increase tear production 
in patients using anti-inf iammatory eye 
drops or tear duct piugs. 

Important Safety Information 

Do not use RESTASIS® Ophthaimic 
Emuision if you are aiiergic to any of 
the ingredients. To heip avoid eye injury 


and contamination, do not touch the 
viai tip to your eye or other surfaces. 
RESTASiS® shouid not be used whiie 
wearing contact ienses. if contact ienses 
are worn, they shouid be removed 
prior to use of RESTASiS® and may be 
reinserted after 15 minutes. 

The most common side effect is a 
temporary burning sensation. Other side 
effects inciude eye redness, discharge, 
watery eyes, eye pain, foreign body 
sensation, itching, stinging, and 
biurred vision. 

You are encouraged to report negative 
side effects of prescription drugs to the 
FDA. Visit www.fda.gov/medwatch, 
orcaii1-800-FDA-1088. 

Piease see next page for the Brief 
Summary of the fuii Product information. 

Caii 1-866-271-6242 for more information. 


■ )ALL youroplDmetiist 
or ophthalmologist 
to get screened. 



GO TO mstass.coin. 

Take the Dry Eye Quiz, and show 
the resuits to your eye doctor. 


Available by prescription only. 



(Cydospime CpmivIcEfniJlsiofi) 0.05% 

Make more of your own tears 


^ALLERGAIV 
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RESTASIS® (Cyclosporine Ophthalmic Emuision) 0.05% 

BRIEF SUMMARY— PLEASE SEE THE RESTASIS® PACKAGE INSERT FOR 
FULL PRESCRIBING INFORMATION. 

INDICATIONS AND USAGE 

RESTASIS® ophthalmic emulsion is indicated to increase tear production in patients whose 
tear production is presumed to be suppressed due to ocular inflammation associated with 
keratoconjunctivitis sicca. Increased tear production was not seen in patients currently taking topical 
anti-inflammatory drugs or using punctal plugs. 

CONTRAINDICATIONS 

RESTASIS® is contraindicated in patients with known or suspected hypersensitivity to any of the 
ingredients in the formulation. 

WARNINGS AND PRECAUTIONS 
Potential for Eye Injury and Contamination 

To avoid the potential for eye injury and contamination, be careful not to touch the vial tip to your eye 
or other surfaces. 

Use with Contact Lenses 

RESTASIS® should not be administered while wearing contact lenses. Patients with decreased 
tear production typically should not wear contact lenses. If contact lenses are worn, they should be 
removed prior to the administration of the emulsion. Lenses may be reinserted 15 minutes following 
administration of RESTASIS® ophthalmic emulsion. 

ADVERSE REACTIONS 
Clinical Trials Experience 

Because clinical trials are conducted under widely varying conditions, adverse reaction rates 
observed in the clinical trials of a drug cannot be directly compared to rates in the clinical trials of 
another drug and may not reflect the rates observed in practice. 

In clinical trials, the most common adverse reaction following the use of RESTASIS® was ocular 
burning (17%). 

Other reactions reported in 1% to 5% of patients included conjunctival hyperemia, discharge, 
epiphora, eye pain, foreign body sensation, pruritus, stinging, and visual disturbance (most 
often blurring). 

Post-marketing Experience 

The following adverse reactions have been identified during post approval use of RESTASIS®. Because 
these reactions are reported voluntarily from a population of uncertain size, it is not always possible to 
reliably estimate their frequency or establish a causal relationship to drug exposure. 

Reported reactions have included: hypersensitivity (including eye swelling, urticaria, rare cases 
of severe angioedema, face swelling, tongue swelling, pharyngeal edema, and dyspnea); and 
superficial injury of the eye (from the vial tip touching the eye during administration). 

USE IN SPECIFIC POPULATIONS 
Pregnancy 

Teratogenic Effects: Pregnancy Category C 

Adverse effects were seen in reproduction studies in rats and rabbits only at dose levels toxic 
to dams. At toxic doses (rats at 30 mg/kg/day and rabbits at 100 mg/kg/day), cyclosporine oral 
solution, USP, was embryo- and fetotoxic as indicated by increased pre- and postnatal mortality and 
reduced fetal weight together with related skeletal retardations. These doses are 5,000 and 32,000 
times greater (normalized to body surface area), respectively, than the daily human dose of one drop 
(approximately 28 mcL) of 0.05% RESTASIS® twice daily into each eye of a 60 kg person (0.001 
mg/kg/day), assuming that the entire dose is absorbed. No evidence of embryofetal toxicity was 
observed in rats or rabbits receiving cyclosporine at oral doses up to 17 mg/kg/day or 30 mg/kg/day, 
respectively, during organogenesis. These doses in rats and rabbits are approximately 3,000 and 

10.000 times greater (normalized to body surface area), respectively, than the daily human dose. 
Offspring of rats receiving a 45 mg/kg/day oral dose of cyclosporine from Day 15 of pregnancy until 
Day 21 postpartum, a maternally toxic level, exhibited an increase in postnatal mortality; this dose is 

7.000 times greater than the daily human topical dose (0.001 mg/kg/day) normalized to body surface 
area assuming that the entire dose is absorbed. No adverse events were observed at oral doses up 
to 15 mg/kg/day (2,000 times greater than the daily human dose). 

There are no adequate and well-controlled studies of RESTASIS® in pregnant women. RESTASIS® 
should be administered to a pregnant woman only if clearly needed. 


Nursing Mothers 

Cyclosporine is known to be excreted in human milk following systemic administration, but excretion 
in human milk after topical treatment has not been investigated. Although blood concentrations are 
undetectable after topical administration of RESTASIS® ophthalmic emulsion, caution should be 
exercised when RESTASIS® is administered to a nursing woman. 

Pediatric Use 

The safety and efficacy of RESTASIS® ophthalmic emulsion have not been established in pediatric 
patients below the age of 16. 

Geriatric Use 

No overall difference in safety or effectiveness has been observed between elderly and 
younger patients. 

NONCLINICAL TOXICOLOGY 

Carcinogenesis, Mutagenesis, Impairment of Fertiiity 

Carcinogenesis: Systemic carcinogenicity studies were carried out in male and female mice and 
rats. In the 78-week oral (diet) mouse study, at doses of 1, 4, and 16 mg/kg/day, evidence of a 
statistically significant trend was found for lymphocytic lymphomas in females, and the incidence of 
hepatocellular carcinomas in mid-dose males significantly exceeded the control value. 

In the 24-month oral (diet) rat study, conducted at 0.5, 2, and 8 mg/kg/day, pancreatic islet 
cell adenomas significantly exceeded the control rate in the low dose level. The hepatocellular 
carcinomas and pancreatic islet cell adenomas were not dose related. The low doses in mice and 
rats are approximately 80 times greater (normalized to body surface area) than the daily human 
dose of one drop (approximately 28 mcL) of 0.05% RESTASIS® twice daily into each eye of a 60 kg 
person (0.001 mg/kg/day), assuming that the entire dose is absorbed. 

Mutagenesis: Cyclosporine has not been found to be mutagenic/genotoxic in the Ames Test, the V79- 
HGPRT Test, the micronucleus test in mice and Chinese hamsters, the chromosome-aberration tests 
in Chinese hamster bone-marrow, the mouse dominant lethal assay, and the DNA-repair test in sperm 
from treated mice. A study analyzing sister chromatid exchange (SCE) induction by cyclosporine using 
human lymphocytes in vitro gm indication of a positive effect (i.e., induction of SCE). 
impairment of Fertiiity: No impairment in fertility was demonstrated in studies in male and female rats 
receiving oral doses of cyclosporine up to 15 mg/kg/day (approximately 2,000 times the human daily 
dose of 0.001 mg/kg/day normalized to body surface area) for 9 weeks (male) and 2 weeks (female) 
prior to mating. 

PATIENT COUNSELING INFORMATION 
Handling the Container 

Advise patients to not allow the tip of the vial to touch the eye or any surface, as this may 
contaminate the emulsion. To avoid the potential for injury to the eye, advise patients to not touch the 
vial tip to their eye. 

Use with Contact Lenses 

RESTASIS® should not be administered while wearing contact lenses. Patients with decreased tear 
production typically should not wear contact lenses. Advise patients that if contact lenses are worn, 
they should be removed prior to the administration of the emulsion. Lenses may be reinserted 15 
minutes following administration of RESTASIS® ophthalmic emulsion. 

Administration 

Advise patients that the emulsion from one individual single-use vial is to be used immediately after 
opening for administration to one or both eyes, and the remaining contents should be discarded 
immediately after administration. 

Rx Oniv 

W ALLERGAN 

Based on package insert 71876US17 
©2014 Allergan, Inc. 

Irvine, CA 9261 2, U.S.A. 

® marks owned by Allergan, Inc. APC76HF14 
Patented. See www.allergan.com/products/patent_notices 
Made in the U.S.A. 


FILL A RESTASIS® (CYCLOSPORINE OPHTHALMIC EMULSION) 0.05% PRESCRIPTION 


AND WE’LL SEND YOU A REBATE CHECK FOR $20!^ 


► IT’S EASY TO GET YOUR REBATE. JUST EILL OUT THIS INEORMATION AND MAIL. 


Follow these 3 steps: 

1. Have your prescription for RESTASIS® filled at your pharmacy. 

2 . Circle your out-of-pocket purchase price on the receipt. 

3. Mail this certificate, along with your original pharmacy receipt 
(proof of purchase), to Allergan RESTASIS® Ophthalmic Emulsion 
$20 Rebate Program, P.O. Box 6513, West Caldwell, NJ 07007. 

□ Enroll me in the My Tears, My Rewards® Program to save more! 

□ I am not a patient enrolled in Medicare, Medicaid, or any similar 
federal or state healthcare program. 


Last Name 

First 

Ml 

Street Address 




City State ZIP 


For more information, please visit our website, www.restasis.com. 


*RESTASIS® Rebate Terms and Conditions: To receive a rebate for the amount of your prescription co-pay (up to $20), enclose this certificate and the ORIGINAL pharmacy receipt in an envelope and mail 
to Allergan RESTASIS® Ophthalmic Emulsion $20 Rebate Program, P.O. Box 6513, West Caldwell, NJ 07007. Please allow 8 weeks for receipt of rebate check. Prescriptions dated more than 60 days prior to 
the postmark date of your submission will not be accepted. One rebate per consumer. Duplicates will not be accepted. See rebate certificate for expiration date. Eligibility: Offer not valid for prescriptions 
reimbursed or paid under Medicare, Medicaid, or any similar federal or state healthcare program including any state medical or pharmaceutical assistance programs. Offer void where 
prohibited by law, taxed, or restricted. Amount of rebate not to exceed $20 or co-pay, whichever is less. This certificate may not be reproduced and must accompany your request for a rebate. 

Offer good only for one prescription of RESTASIS® Ophthalmic Emulsion and only in the USA and Puerto Rico. Allergan, Inc. reserves the right to rescind, revoke, and amend this offer without notice. You are 
responsible for reporting receipt of a rebate to any private insurer that pays for, or reimburses you for, any part of the prescription filled, using this certificate. 


© 2014 Allergan, Inc., Irvine, CA 92612, U.S.A. ® marks owned by Allergan, Inc. Please allow 8 weeks for delivery of your rebate check. APC84HR14 


Certificate expires 12/31/2015 



sufficiently put to rest, take the time to do the same for your body. 

To learn more or find your nearest retailer: DiscoverStressless.com 855-374-5777 


into savings. 


Purchase a recliner + ottoman 
and get a free ottoman with 
the purchase of 2nd recliner. 
Purchase sofa or loveseat and 
get $500 off an additional 
sofa or loveseat. 

April 17- June 22 


Slip into something comfortable. 


©2015 ekornes inct all rights reserved. 



I Durale^ 


Designer 


Exclusively Available Through Duralee* to Architects and Interior Designers (800) 275-3872 

^ ( 2 ) ® Visit Duralee.com 


FROM TOP CLOCKWISE: SANCTUARY-ORANGE, WAVES-PAPAYA, BARNWOOD-TOMATO, RAIL-TANGERINE, FUJI-TOMATO 


PRODUCER MEEGHAN TRUELOVE PHOTOGRAPHER JOHNNY MILLER. FOR MORE DETAILS, SEE RESOURCES 


THE EXPERTS 


Next Wave . Master Class . Instant Room . My Space 



Meet 

Shaun Smith 

The New Orleans-based designer 
has an eye for creating clean-lined, 
contemporary rooms accented 
with antiques, many from his own 
Magazine Street shop. 

TURN THE PAGE FOR MORE > 


Smith relaxing in his 
1930s neoclassical 
home in New Orleans’s 
Uptown district. 


NEXT WAVE 
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FORBIDDEN CITY 
MIRROR 

“This adds so much 
glamourtoa powder 
room, especially 
against lacquered or 
papered walls.” 
bunnywilliams 
home.com 


LILLY PULITZER RIP 
ROARING IN WHITE 

“My go-to for silk curtains. 
It has justthe right weight 
and texture.” leejofa.com 


SOME OF SMITH’S FAVORITE THINGS 


>NATEBERKUS 

SHEETS 

“I usetheseall 
the time! They’re 
comfy and good- 
looking, and there 
are constantly 
new patterns.” 
target.com 


GERRIEBED 

“Modern without being 
trendy, and works in almost 
any bedroom. Perfection.” 
bremermanndesigns.com 


SMITH USED A LILLY PULITZER 
SILK (BELOW) FOR THIS 
STRIKING FLOOR-TO-CEILING 
WINDOW TREATMENT. 


>CAMOISOLEINTIGERTEXTURE 

“The first time I saw this, I was 
floored. It’s stunning. I love a pop 
of animal print.” fortuny.com 


THE EXPERTS 


NEXT WAVE 


A STYLISH 
SITTING ROOM 

For the general manager of the 
New Orleans Saints and his 
wife, Smith crafted a cozy and 
sophisticated room with luxe 
textures and a tone-on-tone pal- 
ette. Leather wing chairs and 
velvet club chairs are roomy 
enough for the frequent football- 
player guests and give the room 
an intimate feel. The sofa back 
“wraps around you in a sexy 
way” Smith says. Walls and ceil- 
ing were done in high gloss “to 
dress up the space,” and brass 
legs on the vintage coffee table 
add sparkle. The lantern pen- 
dant nods to the French Quarter. 


m THIS PILLOW IS p 
Uv HAND-PAINTED IN A 
FLEUR-DE-LIS MOTIF. 


A LOUISXVI COMMODE 

“You can hang any type of art above this 
style ofchest, or putanythingon it — a 
sculpture, books. Aclassic.”1stdibs. com 


WE ASKED 
SHAUN 
TO SHOP 
WISTERIA. 
HERE’S WHAT 
HE FOUND! 

wisteria.com 



“I like roomsto 
feel as ifthey’re 
full of collected 
things. The Bone 
HexaTablehasa 
Moroccan flair. 
Pretty!” $599. 



“Use beautiful 
itenns for enter- 
taining. fdfill 

the Showcase 
Decanter 
Concord with 
vodkaorwine.” 
$79. 



“Set the 

Midnight 
Blue Dhurrie 
Ottoman in 

front of a 
fireplace or at 
the foot of a 
bed.” $799. 
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PHOTOGRAPHERS SARA ESSEX BRADLEY (INTERIOR); LARA ROBBY/STUDIO D (FABRICS) 







CALIFORNIA CLOSETS 


Exceptional designs for every room 


866.221 .0424 
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[MASTER class! 

SUZANNE TUCKER 
ON POWDER ROOMS 

“Powder rooms can be magical. Often they’re 
diminutive, quirky spaces, which is all the 
more reason to turn them into fabulous jewel 
boxes. Consider their tucked-away locations 
and small scale — and, frequently, lack of natu- 
ral light — an invitation to do something over- 
the-top, or at least a little unexpected. Charm 
your guests with whimsy, twinkling beauty, 
and sophisticated elements of surprise.” 




A HOMAGE TO DE WOLFE “This bold space is a riff 
on Elsie de Wolfe’s tented pavilion in Versailles. I 
covered the walls in astriped Clarence House fabric 
and installed crystal sconces and knobs.” 



SCONCES AR 
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A UNDER THE SEA “This is my own powder room, a 
Mediterranean je ne sais quoi inspired by the Michael 
Taylor shell mirror. I grew up in Santa Barbara, Califor- 
nia, and have always had a passion for nautical objets.” 


TIPS ON 
POWDER- 
ROOM 
ESSENTIALS 

LIGHTING 

“Placing sconces too 
high or low causes 
unflattering shad- 
ows. Position them 
with the shades at 
face height. And 
they should always 
be on dimmers!” 

MIRROR 

“It doesn’t need to be 
extremely expensive 
to have character 
and beafocal point.” 

SINK AND FAUCET 

“Indulge in an 
unusual sink basin. 

It can be small, since 
itwill be used only 
for washing hands. 
Make sure the fau- 
cet fixtures are 
easily maneuvered 
with soapy hands.” 

COUNTERTOP 

“I like honed stone. 
Itfeels velvety to the 
touch and is more 
forgivingthan pol- 
ished stone, which 
can be proneto 
scratching.” 

FLOOR 

“A great place to 
splurge, because the 
square footage is 
generally small. Use 
a material diflPerent 
from those in the 
adjacent rooms — it 
reinforces a sense 
of privacy.” 

ART 

“Absolutely hang it 
up! It’s a wonderful 
chance for guests 
to appreciate some- 
thingspecial in 
an intimate space.” 

FINISHINGTOUCH 

“Putflowers, even 
justasingle stem, 
inasilvercup, which 
sparkles beautifully. 

I will often lighta 
scented candle in a 
pretty container.” 


WRITER JULIA LEWIS PHOTOGRAPHERS MICH AL VENERA (TUCKER); KEN GUTMAKER (DE WOLFE), EDWARD ADDEO (UNDER THE SEA), MATTHEW MILLM AN (MOORISH FANTASY). FOR MORE DETAILS, SEE RESOURCES 





DEFY G RAVITY. 


A MORE YOUTHFUL PROFILE STARTS WITH 
THE APPLES OF YOUR CHEEKS. 

^■■■Juvederm 

V O L U M A* XC 


JUVEDERM VOLUMA® XC is the first and only FDA-approved 
injectable gel specifically designed to add volume to the cheek area. 
As we age, it’s not just about lines and wrinkles. The face can also 
lose volume and sag. JUVEDERM VOLUMA® XC instantly adds 
volume, creating contour and lift. It’s the non-surgical filler 
doctors use to help restore a more youthful profile for up to 
two years with optimal treatment. 


APPROVED USE 

JUVEDERM VOLUMA® XC injectable gel is for deep injection in the cheek area to correct age-related volume loss in adults over the age of 21. 

IMPORTANT SAFETY INFORMATION 

You should not use JUVEDERM VOLUMA® XC if you have a history of severe allergies/allergic reactions, or if you are allergic to lidocaine or hyaluronic acid. The safety of JUVEDERM VOLUMA® 
XC injectable gel for use during pregnancy or while breastfeeding has not been studied. The safety in people with a history of excessive scarring or pigmentation disorders has not been studied. 
Tell your healthcare professional if you are on therapy used to decrease the body's immune response, or using products that can prolong bleeding, such as aspirin, ibuprofen, 
or other blood thinners. The long-term safety of repeat treatments and the safety for use in people with very thin skin in the cheek area has not been studied. The most common side effects 
with JUVEDERM VOLUMA® XC include tenderness, swelling, firmness, lumps/bumps, bruising, pain, redness, discoloration, and itching, and generally last 2 to 4 weeks. 

To report a side effect, please call Allergan Product Surveillance at 1-877-345-5372. For more information, please see www.juvederm.com or call the 
Allergan Medical Information line at 1-800-766-0171. 

JUVEDERM VOLUMA® XC injectable gel is available by prescription only. © 2014 Allergan, Inc. ® marks owned by Allergan, Inc. APC20DV14 ALLERGAN 
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CHARLOTTE’S EYE 



A DESIGNER 
AND SPECIAL 
PROJECTS EDITOR 
CHARLOTTE MOSS 
TRAVELSTHE 
WORLD LOOKING 
FOR DESIGN 
INSPIRATION 


I never liked high-school geometry, 
but this sundial at Chateau de Flaugergues 
has me captivated with the subject. 
Dodecahedron, polyhedron, octahedron, 
tetrahedron — whatever shape, these multifaceted 
forms seem to be greeting me everywhere, 
from home accessories to fashion prints. 
Geometry is having a moment! 

MONTPELLIER, FRANCE 





IlIBBY’S makeoverI 

GUEST ROOM 

“Because it’s not used all the time, the guest room is often the smallest bedroom 
in the house. Implementing a few design tricks makes the space look and feel larger, 
so it’s stylish and comfortable for your guests, no matter its size!” 



< LIBBY LANGDON, 
DESIGNER AND 
HOSTOFTHETV 
SHOW DAYKEOVER, 
SHARES EASY 
MAKEOVERTIPS IN 
EVERY ISSUE 



1.THINKVERTICALLY 

“Items that extend upawall 
make a room seem bigger 
and the ceilingseem higher. 
Tall headboards topped 
by art are one simple way 
toachievethis. European 
pillows — 26 inches square — 
add a luxuriousfeel and 
help visually balance the 
tall headboards.” 


2. DOUBLE-DUTY PIECES 

“A chest of drawers functions 
as both storage and bedside 
table, and itcuts down on 
theclutterof multi pie furni- 
ture pieces thatdojustone 
thing. Astool atthe end 
of each bed provides a spot 
for luggage and bags or 
extra seating, and they are 
easily moved around.” 


3. MIXED MATERIALS, 
TONE-ON-TONE HUES 

“Incorporatinga range of 
materials into a room adds 
dimension and depth to 
the overall design — and 
avoids a scheme that’s too 
matchy-matchy. Don’t be 
afraid to combine everything 
from jutes and linens to mir- 
rors and lacquered surfaces. 
Choose diflFerenttextures 
in similar tones to make the 
lookcoherent.” 
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PHOTOGRAPHER DAVID A. LAND (LIBBY’S MAKEOVER). FOR MORE DETAILS, SEE RESOURCES 




FURNITURE I DECUR I ENTERTAINING I GIFTS I FOOU I WINE 

SHOP IN STORE OR ONLINE AT WORLOMARKET.COM 


World Market. 


AN EXTRA 


/o 

ON YOUR NEXT 
PURCHASE* 


IM 4/I/I5-5/3I/I5 at Cost Plus World Market stores and worldinarket.coin. Not valid at closing stores. 
Not valid on alcoholic beverages, gift cards, oGlft Cards, CRAFT BY WORLD MARKET merchandise, delivery 
surcharges, and shipping fees. One-time use only. Cannot be combined with other coupons and offers. Discount 
will be applied to current selling price. Employees not eligible. No adjustments to prior purchases. No cash value 
or rain checks Issued. When you return an Item, you will forfeit the discount applied to that Item. 


I. Scan all items. 2. Scan coupon barcode. 3. Press CLEAR. 4. Press TOTAL and complete transaction. 5. Retain coupon. 
OFFER VALID 4/I/I5-5/3I/I5 • VALID IN STORE AND ONLINE 

ONLINE OFFER CODE: WM052I 


51105210001103 


PRICES EFFECTIVE 4/I/I5-5/3I/I5 • SOME FURNITURE REQUIRES ASSEMBLY • SELECTION MAY VARY BY STORE AND ONLINE • ITEMS SOLD INDIVIDUALLY IN STDRE MAY BE SOLD IN SETS ONLINE 
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3. LUXE MASHUP 

“Trimmingthe sofa in a 
second velvetturns it 
into a conversation piece. 

I love a dash of an exotic 
animal print.” 

LEOPARDO IN VERDE, TOTHE 
TRADE. Iuigi-bevilacqua.com. 
MADAME TOUCHE IN SCARLET, 
TOTHETRADE. hillbrown.com 

4. SOFT SURROUNDINGS 

“Nothing is more inviting 
than upholstered walls!” 

BYMANUELCANOVAS. PARFUM 
D’ETE IN LIN, TO THE TRADE. 

cowtan.com 

5. MORE IS MORE 

“The flame stitch-covered 
armchair adds a clubby cozi- 
ness. It’s all about layering.” 

ZIGOTO IN SCARLET, TOTHE 
TRADE, hillbrown.com 


A LIBRARY TO 
ENTERTAIN 

Alex Papachristidis 
creates an elegant space 
for conversation and 
unwinding with a 
glorious riot of fabrics. 


Papachristidis is an unabashed fan 
of old-school decorating — “but with 
a modern twist,” he says. His use 
of color, pattern, and scale infuses 
rooms with dramaand aspiritthat 
isequal parts“homey and divine.” 
The trellis-motif rug is from his line 
for Langhorne Carpet Company. 


In the Mix 


“The scheme began with 
thechinoiserietextile 
onthe walls and took off 
from there,” Papachristi- 
dis says. “There’s a modern 
classicism toallthefabrics 
that makes the room time- 
less and chic.” 


1.ASHIMMEROFGLAM 

“The pink silk on the ottoman 
echoes the hue of the velvet 
onthe sofa and adds a fabu- 
lous textural nuance.” 


BYMANUELCANOVAS. 
SALSA IN PIVOINE, TOTHE 
TRADE, cowtan.com 


2. PATTERN HAPPY 

“Icoveredabergerein 
this polka-dot chevron. 
Taking a playful approach 
with traditional elements 
keeps things fresh.” 

BOGART IN ORANGE/PINK, TO 
THETRADE. hillbrown.com 


[instant room] 
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PRODUCER PAIGE ALEXUS ILLUSTRATOR MITACORSINI BLAND PHOTOGRAPHERS TRIA GIOVAN 
(PORTRAIT); LARA ROBBY/STUDIO D (FABRICS). FOR MORE DETAILS. SEE RESOURCES 
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*At participating dealers only. Rules and details on 

www.miragefloors.conn during promotion period, 




















ntit 






The Unique Reflection of Quality fth'. 
www.miragefloors.com 


White Oak, Sand Dune, 
" Jight character 


Made in Nlorth America 








Hardwood Flooring Sale 


n ^ 

Wl vw/ Rebate 


on your Mirage Floors purchase 


From March 30 to May 23, 2015 only! 
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|my spacT] 

A DRAMATIC 
ENTRY WAY 

Known for creating lavish 
visual displays, events 
designer David Stark makes 
a playful, graphic statement 
in his New York City home. 

MY FOYER IS TINY, but its impact is 
big. The dynamic interplay of 
patterns in blacks and grays creates 
surprise, an aha moment when 
people walk in. 

I’VE ALWAYS LOVED 3D OPTICAL 
ILLUSIONS, SO when I renovated 
my loft, I ran this cement floor tile 
everywhere, from the front door 
through all the rooms. That might 
seem a bold and brave thing 
to do, but the effect is magical. 

LINOLEUM IS A SEXY SURFACE that 
imparts richness and depth, and 
yet it’s unconventional to put it on a 
wall, as I did here. One of my trade- 
marks as an event producer is using 
commonplace materials intended 
for other purposes in offbeat, inge- 
nious ways that transform the ordi- 
nary into something extraordinary. 

THE WHIMSICAL DRAWING AGAINST 
THE WALL came from a giant 
chalkboard that my team made for 
one ofour grandest annual galas. 

It depicted iconic scenes of New 
York City, and I cut out a rectangle 
of the front steps of the public 
library to keep as a memento. 

A PARISIAN DECORATIVE ARTIST 

designed the table, applying hand- 
drawn paper to the wood. On top 
is a paper flower sculpture fashioned 
out of vintage books, one of a small 
collection of art pieces I made for 
Bergdorf Goodman in conjunction 
with the launch of my last book. The 
Art of the Party. 

I STARTED OUTASA PAINTER, and I 

thinkthe best paintings look like they 
just spontaneously happened. So do 
the best interiors. What pleases me 
most about my entry is that it feels 
like it instantly came together on its 
own. And when I step into the space, 

I thinkto myself. Job well done. 
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PRODUCER MELISSACOLGAN WRITER BARBARA KING PHOTOGRAPHER JOE SCHMELZER 



SPRING COLLECTION 







800.789.5401 


Mitchell Gold 
- +Bob Williams' 
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[mood board] 

ARIANE DALLE 

The evocative beauty of vintage textiles — combined with dreams of exotic travel — inspired 
the fabric designer’s 2015 collection for Manuel Canovas. 
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1 . FLOWER POWER 

The Mireval pattern is 
based on an 18th-century 
palampore. “The pinks 
recall the vivid hues of 
India,” Dalle says. “Color 
has always been funda- 
mental to the Manuel 
Canovas brand.” 

2. PAINT PALETTES 

“Virtually everything 
from our studio starts as 
afreehand watercolor 
sketch.” Dalle found the 
brushes atthe Saint- 
Ouen flea market in Paris. 

3. EASTERN MOTIFS 

The ideaforCrimaud 
was sparked by the 
embroidered fabrics 
used in Uzbekyurts. 

4. IN THE BAZAAR 

Dalle collects fabrics 
wherever she travels. 

The handwoven stripe is 
by the Miao tribes in 
China. The block-printed 
scarves came from India. 

5. VELVET PUNCH 

The design for Duras, 
which has a shiny cut pile, 
was inspired by a rustic 
Indonesian ikat. 



SCAN THE 
COVER TO BUY 
THE BOOK 

Shaker: Function, 
Purity, Perfection, 
by David Stocks, 
Jerry Grant, and 
SirTerence Conran. 
Assouline, $50. 


[design book 

SHAKER 

The Shakers, an American religious sect, are known for 
their spare, graceful handcrafted furnishings. This book 
explores the influence of their work on modern masters. 
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HUNTER DOUGLAS 


THIBAUT 


CAESARSTONE 


Enjoy generous rebate savings on a selection of the 
most light-transforming Hunter Douglas window 
fashions. Experience how they beautifully enhance 
nature’s greatest gift — sunlight — in your own home. 
The savings event runs from 5/5/15 through 6/30/15. 
For more information visit hunterdouglas.com. 


Introducing Portico: Indoor/Outdoor Sunbrella® fabrics. 
Coastal inspired designs, hip traditional patterns, 
companion stripes, plains, and matelasses provide 
countless combinations for a custom look with Thibaut’s 
signature style and color palette. For more information, 
call 800.223.0704 or visit thibautdesign.com. 


Caesarstone is a leading developer and manufacturer 
of premium quality quartz surfaces. Caesarstone 
surfaces offer freedom of design with application 
possibilities including kitchen countertops, bathroom 
vanities, furniture, and more. For more information 
visit caesarstoneus.com. 
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DESIGN FINDER 

HOME FURNISHINGS RESOURCES 


AKDO 

AKD0.com 

800.811.2536 

ARTERIOR HOMES 

ArteriorsHome.com 

214.488.9800 

ARTISTIC TILE 

ArtisticTile.com 

877.237.4097 

BILOTTA KITCHENS 

Bilotta.com 

914.381.7734 

CHRISTOPHER GUY 

ChristopherGuy.com 


MODSHOP 

ModShop1.com 

310.515.9207 

NATUZZI SPA 

Natuzzi.us 

336.887.8300 

PIRCH 

Pirch.com 

858.966.3636 

SERENA & LILY 

SerenaandLily.com 

866.597.2742 

SFERRA 

Sferra.com 


SAN ANTONIO SHOEMAKERS 

Celebrate summer days and summer nights with 
Pampa by SAS. Walk in casual comfort with a super soft 
suede foot bed and adjustable leather straps available 
in sun-worthy colors. Let Pampa’s wearable wedge 
heel be the inspiration for all your warm-weather 
ensembles. Visit SASshoes.com for locations. 


CHRISTOPHER GUY 

Christopher Guy’s fabulous mosaics demonstrate over 
50,000 handcrafted tesserae that are individually cut 
and shaped to size. Each timeless masterpiece takes an 
average of 1,200 man-hours to craft. An understated 
elegance, a glamorous look, a beautiful idea. See “How It 
Is Made: Our Mosaics” at christopherguy.com. 


800.476.9505 

CRYSTORAMA 

Crystorama.com 

516.931.9090 

LENOX 

Lenox.com 

800.223.4311 


877.336.2003 

SHERRILL FURNITURE 

SherrillFurniture.com 

828.322.2640 

WALLPAPER DIRECT 

WallpaperDirect.com 

855.823.9754 
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The making of a new classic. 

Almost overnight, our midcentury-inspired 
Petrie sofa became a classic and is now 
one of the most sought-out designs in our 
collection. Benchmade exclusively for us at 
a family-owned workshop in North Carolina, 
its certified sustainable hardwood frame hosts 
comfortable cushions — each tufted, buttoned 
and tailored by hand in iconic ’ 60 s style. 




Barrel 


IRAPHERSTIMOTHY RAGAN (MICKEY KEHOE); MATTHEW MILLM AN (CAVALIER); JOSE MAN DOJANA (PISTILS NURSERY) 




PRODUCED BY ORLI BEN-DOR, PAIGE ALEXUS, AND LORA YOON HUH 
WRITTEN BY MEEGHAN TRUELOVE 


WE SCOURED THE COUNTRY! OUR TOP 10 REASONS 
THERE’S NEVER BEEN A BETTER TIME TO GO SHOPPING 
FOR THE HOME. PLUS, WHO, WHAT, WHERE, AND WHY! 

N ot long ago, predictions were that the Internet would kill 
brick-and-mortar stores. Instead, the street scene has 
exploded into a dazzling array of opportunities and out- 
lets. Across the country, people are opening fantastic little 
shops that thrive thanks to online trade — small venues, now with 
global reach. Big-brand chains run 
covetable Internet-only offerings and 
shape their worlds into ever more 
unique experiences. We’ve got unprec- 
edented access to tastemakers and their 
designs, with the lines between online 
and in-store browsing becoming seam- 
less. It’s a home-shopping golden age 
with a wealth of options. We’ve gathered 
the gems that will inspire you to dress 
up your homes today. 
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I ONE-STOP, CEILING-TO- 
■ FLOOR FURNITURE STORES 

I Sofas, table lamps, accent mirrors — you can 
B walk out with an entire room. 

Arhaus Offerings in its 60 stores 
are marked by a commitment to 
craftsmanship, arhaus.com 
Bungalow Classic An Atlanta 
must-see for timeless, pretty 
pieces and well-chosen antiques. 
bungalowclassic.com 
Crate & Barrel This classic go- 
to for all things home excites with 
Marimekko exclusives and afun- 
to-shop site, crateandbarrel.com 
Ethan Allen Masters of a chic 
aesthetic mix; lots of custom 
options, ethanallen.com 
Jayson Home A Chicago favorite 
for unusual pieces; amazing cus- 
tomer service, jaysonhome.com 
Mecox Eight highly curated 
shops, each with its own decora- 



tive sense of place, mecox.com 
Pottery Barn Iconic basics with 
perfect seasonal accessories; free 
design services, potterybarn.com 
Restoration Hardware The 
titan that keeps moving room to 
room, offering a richer experience 
for living everywhere, rh.com 
Serena & Lily Fresh, all-American 
casual. Its two stores work like 
shoppable showrooms, serena 
andlily.com 

West Elm A modern look 
with artisanal goods for building 
personality, westelm.com 
Williams-Sonoma Elegant 
furnishings and unbeatable kitch- 
enware. williams-sonoma.com 


2 THE BLOG-TURNED-SHOP 

lsuwannee.com birthed Raleigh, North Carolina’s 
exuberant Furbish Studio. Now the two are inseparable. 


I always say ‘Dare to mix.’ It takes 
a lot of layers to tell a room’s story! You 
can also connect with the power of one 
special thingto make you feel better 
aboutyour home and life. 

JAMIE MEARES, I SUWANNEE BLOGGER AND FURBISH STUDIO OWNER 



3 REGISTRY 
REVOLUTION 

At her hot New York City shop, 
Jung Lee helps couples outfit their 
homes with chic, unexpected pieces that 
also bringjoy in use.jungleeny.com 





>“The Les Endiables 
Crystal Glasses are 

functional art. Mix 
colors and usethem 
forwine, sorbet, or 
decoration.” 


A'Till this Silver Pedestal 
Bowl with ice for wine or corral 
mail in iton atable. Ifyou use 
silver regularly, it won’ttarnish.” 


I 

f 

for soups, dress- t 

ings, even coffee.” 


IRAPHEROPPOSITENOSE MANDOJANA 





IN PRAISE OF 
VISIONARIES 


A maverick garden 
shop in Portland, 
Oregon, is on a 21st- 
century mission. 

The way we live has changed, 
notjust inside our homes 
but in ouryards and gardens 
as well, and Pistils Nursery 
has solutions both practical 
and gorgeous. Succulents 
and perennials sit next to 
kombucha kits and elegant 
brass misters. Bulk bins 
are full of by-the-scoop soils. 
There are fruit trees, heir- 
loom vegetable seeds, com- 
posting worms, bee boxes, 
chicken-keeping supplies, 
and a flock of live bantam 
hens. Part of the recent 
blossoming of once-blighted 
Mississippi Avenue, Pistils 
helps everyone’s gardens 
grow, pistilsnursery.com 


MEGAN 

TWILEGAR 

OWNER 


PISTILS NURSERY 
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5 

DESIGNER IN 
THE HOUSE 

These shop-ateliers are 
visual experiences where the 
treasures are also for sale. 

Aero NEW YORK CITY 

Thomas O’Brien’s SoHo institution 
showcases the chic, handsome style 
he helped pioneer, aerostudios.com 

Cavalier san francisco 
The edgy furniture, curios, and objets 
speak to the mod-meets-old-world 
approach of Jay Jeffers and Michael 
Purdy, cavaliergoods.com 

Gibson losangeles 
Gary Gibson’s shop brims with goods 
in natural materials and unusual, 
playful antiques, garygibson.com 

Hollyhock losangeles 

Suzanne Rheinstein arranges the 
elegant furnishings she’s known for 
uncovering into inviting settings; 
you’ll feel at home, hollyhockinc.com 

Hudson BOSTON 

A blend of relaxed California cool 
and New England prep, Jill Goldberg’s 
shop is ever-changing and always on 
target, hudsonboston.com 

Lindroth Design palm beach, fl 
The boutique captures Amanda 
Lindroth’s breezy island look, stock- 
ing watercolors, Bahamian straw 
bags, and more, amandalindroth.com 

Meg Braff Antiques and 
Decoration locust valley, ny 
Meg Braff’s jewel box has become 
a go-to source for her reinvented 
vintage wallpapers and fine antiques. 
megbraffdesigns.com 

Mrs. Howard Jacksonville, fl 

Phoebe Howard’s boutique is really 
a show house of rooms you’ll want to 
take home lock, stock, and barrel. 
phoebehoward.net 

Mickey Kehoe losangeles 
Todd Mickey and Amy Kehoe’s shop is 
an oasis of handcrafted objects from 
around the world and pieces from the 
NK Collection, nickeykehoe.com 



< MRS. HOWARD 

“I design the store so that it 
feels like a fully furnished 
house — only with price tags 
on everything!” 

— Phoebe Howard 








fel A HOLLYHOCK 

“I love the hunt for great items. 
5® My shop is such a reflection of 
W the way I decorate.” 

' — Suzanne Rheinstein 


A CAVALIER 

“We’re die-hard globe- 
trotters, and we’re 
constantly adding new 
discoveries tothe mix.” 
— ^JayJeffersr/e/y 



AHUDSON 

“The shop is my design lab. 
Twiceayear I overhaul the 
inventory and howthingsare 
displayed.” — Jill Goldberg 


EVERYTHING 

At Heath, we 
spend months absorbing 
inspiration for our two new 
palettes each year. This 
season, the vibrancy of the 
hues is almostvisceral. 



— ROSALIE WILD, DESIGNER; HEATHCERAMICS.COM 
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- ^THE NEW NEIGHBORHOOD HANGOUTS 

/ Their calendars are packed with workshops, and their spaces are abuzz 3 
” I with customers snacking and drinking. Some purveyors are going 

— beyond the well-stocked shop — they’re reinventing the local clubhouse. 

'iiniiirT^rmnn 

In Boston, the Restoration 
Hardware boasts a billiards 
room and wine bar. The West 
Hollywood outpost includes 
a sprawling, lounge-ready 
rooftop garden, rh.com 


Food swaps, 
cookingdemos, 
and dinner 
parties in the 
loftlike kitchen 
are all part 
ofthe VALLEY 
VARIETY 
experience 
in Hudson. 
New York, 
valleyvariety. 
com 




Washington. jjgnings 

sundry parties that 
aodcocktajP earraY 

featureits'rnpto 


Forplumbing 
and appliances, 
PIRCH stores 
take “try before you 
buy’toawholenew 
level. Bake cookies 
in the ovens and 
schedule asession 
in an aronnatherapy 
shower, pirch.conn 
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8 SHOPKEEPERS FOR THE DIGITAL AGE 

These places are leveraging the reach and volume of e-commerce sales with special brick-and-mortar showcases. 





< Still House 

MANHATTAN 

Owner Urte Tylaite’s forte is 
tracking down distinctive 
accessories like these 
handblown glass vases 
from the Brooklyn- 
based studio Ciovere. 
stillhousenyc.com 


Loveland 

PROVINCETOWN, MA 
After years in fashion, 

Josh Patner opened 
this shop full of goods 
that speak to his bohe- 
mian spirit. There’s also an 
enchanting blogto match. 

The ceramic pasta bowl at right is by local art- 
ist Gail Browne, lovelandprovincetown.com 


Joinery 

BROOKLYN 
Picture a global 
rustic minimalism 
with goods like these 
Austrian enamel 
canisters — all curated by owner Angela Silva. 
Check the website for a video about the shop’s 
exclusive blankets and rugs handwoven in 
Brazil.joinerynyc.com 


Blue Springs Home 

COSTA MESA, CA 
Susan Ellison’s shop is 
bursting at the seams 
with vintage kantha 
quilts, suzanis, and 
hard-to-find bedding 
lines like Bella Notte 
Linens and Matteo; her blog reads like a lively 
diary. The pillow above is by Les Indiennes. 
bluespringshome.com 



OUR DEEP-DIVE DIRECTORY The stores on these pages are just the tip of the 

iceberg — ^we’ve uncovered hundreds of extraordinary resources across the country. For our full 
list, and to shop these pages, scan the icon at right or go to housebeautiful.com/shopamerica. 
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INTRODUCING NEWVINTAGE™ FROM BROYHILL® 

Fresh interpretations of timeless designs 

Style and function in one incredibly well-made package. 

To learn more about New Vintage™ and to find the Broyhill retailer 
nearest you, visit broyhillfurniture.com/newvintage. 


Featured dealers: 


Slumberland Furniture MT location: 7185Trade Center Ave., Billings MT 59101, 406-656-3500 | Slumberland Furniture WY location: 111 W Midwest Ave., Casper 
WY 82601 , 307-265-5100 | Slumberland Furniture ND locations: 2100 S Broadway, Minot ND 58701 , 701-838-7120 | 2400 E Bismarck Expressway, Bismarck 
ND 58504, 701-255-2565 | 310 4th Ave NE, Devils Lake ND 58301 , 701-662-3500 | 1149 32nd Ave. S, Grand Forks ND 58201 , 701-746-6600 | 1150 17th St. E, West 
Fargo ND 58078,701-281-2552 | Fischer Home Galleries 1700 W Main Street, Rapid City SD 57702, 605-343-2000 | Slumberland Furniture SD locations: 19 
S Maple, Watertown SD 57201, 605-882-3032 | 2320 N Maple Dr., Rapid City, SD 57701, 605-342-6090 | 98 Dakota Ave., Huron SD 57350, 605-353-0841 | 920 
N Garfield Avenue, Pierre SD 57501,605-945-1997 | 409 12th St. S, Brookings SD 57006,605-692-7376 | 812 N Rowley St, Mitchell SD 57301,605-292-2900 | 
2420 S Shirley Ave., Sioux Falls SD 57106,605-361-1717 | Nelsons Furniture locations: 2109 Central Ave., Kearney NE 68847, 308-236-5031 | 508 N Washington, 
Lexington NE 68850, 308-324-6406 | 2921 W Hwy 30, Grand Island NE 68803, 308-236-5031 | 742 West 2nd St, Hastings NE 68901 , 402-463-2465 | Slumberland 
Furniture NE locations: 3537 W 13th St., Suite 108, Grand Island NE 68803, 308-381-8044 | 2268 33rd Ave., Columbus NE 68601 , 402-563-9200 | 5816 2nd Ave. 
W, Kearney NE 68847, 308-238-2223 | 1900 Center Dr, Norfolk NE 68702,402-371-6838 | 5240 N 27th St, Lincoln NE 68521,402-477-5000 | Wolf Furniture 
4313 Vine St., Hays KS 67601 , 785-625-4800 | Feidkamps Furniture locations: 7977 East Hwy 24, Manhattan KS 66502,785-823-3971 | 3741 S Park Ave, Topeka 
KS 66611,785-266-3570 | Slumberland Furniture KS locations: 11777 E Kellogg Dr., Wichita KS 67207,316-683-4343 | 444 S Emerson St., Wichita KS 67209, 
316-729-4343 | Neal's Furniture 2875 US Hwy 75, Okmulgee OK 74447,918-756-0920 | Mathis Brothers locations: 6611 S 101st East Ave., Tulsa OK 74133, 
918-461-7700 | 3434 W Reno Ave., Oklahoma City OK 73107,405-943-3434 | Lacks Valley 1300 San Patricia, Pharra TX 78577,956-702-3361 | Wiggins Furniture 
5459 W Davis St., Contoe TX 77304, 936-441-1959 | El Paso Furniture 1025 E Missouri Ave., El Paso TX 79902, 915-771-7447 


Broyhill is a registered trademark of the Heritage Home Group LLC family of companies ©2015 




SI lOP a\ii:rica 


ULTRA-LOCAL 

Trend we love: One-of-a-kind 
indie shops packed with 


1. Easy as Pie 
Tea Towel By 

Studiopatro. $25. 
healdsburgshed.com 

2. Heirloom Seed 
Packet Note Cards 
By Landreth Seed Co. 
$22forl8.shop 
.beekmanl802.com 

3. Ice Cream Scoop 
By NickCook. $38. 
atlantamade.us 

4. Country-City 
Dog Leash By Sailor 
Craft Knots. $50. 
the-commons.us 

5. Pantry Sea Salt 
Caramels By Bequet 
Confections. $14for 
4.5 oz. marchsf.com 

6. Mini Filtered 
Beeswax Bars 

By Old Mill Candles. 
$4 for set of two. 
thefoundryhome 
goods.com 

7. Ceramic Oyster 
Shell By Loftin. 

$66 for 12. hazelnut 
neworleans.com 

8 . Short Copper 
Tumblers 

By Makr. $44 each, 
the-commons.us 

9. Fluted Pie Plate 
By Architectural 
Ceramic Design. $62. 
healdsburgshed.com 

10. Black&White 
Porcelain Mug 

By Suzanne Sullivan. 
$40. theprimary 
essentials.com 

11. Bright Wool 
Coasters By 
Reclaimed Wool. 

$26 for four, alder 
andcoshop.com 
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ELDORADO STONE Create an alluring outdoor retreat with the warnnth and annbience of 
a handcrafted Eldorado Stone fire bowl. Available in contennporary and traditional styles — perfect 
for keeping friends and fannily cozy on cool nights. For nnore infornnation, call 800.925.1491 or visit 

eldoradooutdoor.com/firebowls. 


KEEP THE COLOR YOU LOVE PURE FOR UP TO 32 WASHES* 

Our anti-fading shannpoo and conditioner systenns protect your hair color 
and nnaintain its integrity, respecting every strand. 

Pure respect for your hair. 

100% Sulfate-Free. Free of Harsh Salts. Free of Parabens. 100% Vegan. 

Don’t have colored hair? Try one of our other Sulfate-Free Ever products. 

Discover your Sulfate-Free solution at sulfatefreeshampoo.com. 



SPECIAL OFFER: The first 100 readers who nnake a L’Oreal EverPure purchase, ($6.99 value at retail), 
will receive a House Beautiful “Colors for Your Honne” book (retail value $14.95). Sinnply nnail a copy of 
your receipt to: L’Oreal/House Beautiful Gift With Purchase; House Beautiful, 300 W 57th Street, 27th 
Floor, New York, NY 10019. Please allow 4-6 weeks for processing. 

L’Oreai EverPure Gift With Purchase. Sponsored by Hearst Communications, Inc. Original receipts must be dated between 4.28.2015 and 7.27.2015. Receipts 
will not be acknowledged or returned. 100 gifts available, while supplies last [ARV:$15.00]. Sponsor’s order of receipt of entries is final. As soon as Sponsor 
has received the last eligible entry. Sponsor will post a notice on www.housebeautiful.com/promotions. Important Notice: You may be charged for visiting 
the mobile website in accordance with the terms of your service agreement with your carrier. Must be a legal resident of the 50 U.S. states or D.C. who has 
reached the age of majority in his state or territory at time of entry. Void in Puerto Rico and where prohibited by law. Limit one (1) entry per person. 

‘System of Shampoo and Conditioner 


SHOP 



This month our editors celebrated 20 unique stores 
from all over the country, and special products that 
can only be found online. House Beautiful thanks 
our amazing sponsors for their participation, and 
invites you to learn more about their brands. 
Turn to our “Shop America” feature beginning on 
page 73 to see some of our product picks. Visit 
housebeautiful.com/shopamerica to buy your favorites. 

CHARLES P. ROGERS 

CharlesPRogers.com 

CIRCA LIGHTING 

CircaLighting.com 

COST PLUS WORLD MARKET 

WorldMarket.com 

EKORNES 

Ekornes.com 

FERGUSON 

Shop.Ferguson.com 

HORCHOW 

Horchow.com 

LEE INDUSTRIES 

Leelndustries.com 

LENOX 

Lenox.com 

LITTMAN LIGHTING 

LittmanBrands.com 

LOLOl RUGS 

LoloiRugs.com 

MICHAEL ARAM 

MichaelAram.com 

MITCHELL GOLD + BOB WILLIAMS 

MGBWhome.com 

ROOM Sl board 

RoomAndBoard.com 

SERENA & LILY 

SerenaAndLily.com 
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>^LEY^ 

FURNITURE 

Hoppt&Store^ 


introducing urbanology » 

A sophlsdcoted neuu lifestyle uuhere quality 
meets style at a great value Bduslvdy 
ovalbble at Ashley Furniture HomeStiore 


AshleuFurnitureHonneStore.conn 


this is home. 




Welcome 

HOUSE BEAUTIFUL I MAY 2015 




THERE ARE MANY STAGES inlife, and 4 
home is such an important anchor for all of them. 
Whether it’s in an apartment for one or a house for 
a whole family, setting up rooms that fit our basic 
needs is only part of what we should be doing. 
Decorating is a powerful tool for living better — 
and feeling better. Even as needs change, smart 
choices and quality furnishings will stay with 
you for decades. It may seem like an easy sacrifice 
to put off painting the walls, furnishing a room, 
or even dressing a new bed, because there are 
countless demands on our time and money. But 
we are surrounded by great design these days, 
more than ever before, and it’s accessible at every 
price point. Our annual Shop America guide 
(page 73) explores the extraordinary marriage of 
Internet and brick-and-mortar shopping that 
makes it almost impossible not to find your 
Pf path to a more beautiful home. 

r Each issue of House Beautiful is packed with 

' i stunning rooms, sound advice, and valuable 
f resources. It’s our mission to inspire you. Time 
doesn’t slow down. Life doesn’t wait. Today is 
the day to start living in rooms that not only fit 
your life but make you enormously happy, too. 


Newell Turner, editor in chief 

NEWELL@HOUSEBEAUTIFUL.COM 


THE WINNER OF OUR MARCH 2015 NAME THIS COLOR CONTEST 
GIYERNY GREEN, Marilyn ferro, san mateo, ca 

''This color reminds me of Monet's bridge in the gardens ofGiverny. 
It blends beautifully with nature's elegant blooms and greenery 


THE WINNING 
NAME IS 

Giverny 

Green 




RUNNERS-UP 

GRAND SLAM 

KRYSTEN BAKER, CLARKSVILLE, IN: 

“It makes me think of a sunny day, 
crisp tennis whites, and a green court. 

I can hear the ball bouncing off the 
strings of my racket.” 

For this month's contest, turn to page 32. 


MR. MACGREGOR’S GARDEN 

ELLEN MCCLURE, ALEXANDRIA, VA: 
“Peter Rabbit would be enthralled 
by the tender, enticing green of the early 
spring growth behind the garden fence.” 


DERBY DAY ^ 

LIBBEY OLIVER, WILLIAMSBURG, VA: 
“Who wouldn’t be reminded of the day in 
May when one sees this? The Kentucky 
Derby radiates this color, from manicured 
lawns to mint juleps.” 


THE life ISSUE 



apaitment 

THROUGH VIVACIOUS COLORS AND h 


DISTINCTIVE FURNISHINGS, 
DESIGNER CHRISTINA MURPHY PISA 
HELPS A YOUNG NEW YORK STYLE 
BLOGGER LIVE THE POLISHED, 
PRETTY LIF^ SHE WRITES ABOUT. 


INTERIOR DESIGN ChHstind Murphy 

Nina Carbone' • - -v; 

INTERVIEW LisaCregan 

PHOTOGRAPHY Jonny Valiant . 

■ ■ ^ ■ PRODUCER Natalie Waradd 





For a buoyant atmosphere in the living 
room, the designer took a vibrant shade 
of yellow and ran with it. Armchairs in 
Designers Guild’s Varese flank a Sherrill 
Furniture sofa covered in Rogers & 
Goffigon’s Toccata. Roman shades in Mally 
Skok Design’s Samode. Stark’s ZB Miletus 
rug and walls painted in Benjamin Moore’s 
White Wisp are calming touches. 


I wanted a 
happy place, 
a place that feels 
good even when 
it's gray outside 
and all I want to 
do is stay in and 
watch a movie. 
But this isn’t 
in-yourface 
cheerful; it’s 
classic and 
timeless. It will 
still work for 
me when I’m 30 
or even 40.” 

SARAH ROSE 


SCAN THE PHOTO 
ABOVE TO SEE 
ROSE’S BLOG 


87 




In the entry, stools cov- 
ered in a purple velvet, 
Romo’s Zola, next to 
heirloom chairs covered 
in Designers Guild’s 
Varese make for an 
unexpected combination 
of colors that grabs 
attention right away. 
OPPOSITE: Hickory 
Chair’s Bistro banquette, 
upholstered in a 
Manuel Canovas fabric, 
can accommodate a 
crowd. Saarinen table. 
Design Within Reach. 
Cosy lantern, the Urban 
Electric Co. 
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BELOW: Orange is the accent color that warms up the den. 
Sherrill Furniture’s Clinton ottoman in Clarence House’s New 
Nice. OPPOSITE: Walls in Phillip Jeffries’s Juicy Jute create a 
cocoon-like vibe in the den, which doubles as a guest room 
with a daybed in Lulu DK’s Bailey. Vintage chair in Pindler’s 
Yale. Vintage coffee table. Lamp, Circa Lighting. 



LISACREGAN: So apparently even 
a style blogger like you can use a 
little help decorating. 

SARAH ROSE: Of course! I was 
so excited to decorate my first 
home, but I had absolutely no 
concept. My blog is called What 
Sarah Knows, and it’s all about 
taking the stress out of life and 
staying positive. When 1 met 
Christina we immediately 
clicked, but when she asked me 
what 1 wanted, all 1 could think 
to say was one word — happy. 1 
didn’t even know if it was pos- 
sible to evoke emotion through 
decorating, but she nailed it. 

CHRISTINA MURPHY PISA: Sarah 
really just wanted a pretty 
apartment. No pretension, no 
monograms on everything, very 
natural, like her. My associate 
Nina Carbone and 1 thought 
yellow! It’s like a big splash of 
sunshine in her living room, day 
or night, whatever the weather. 

Howdoyou go about balancingayellow 
that’s this highly caffeinated? 

CMP: 1 always start with something 1 call 
the “map fabric,” because 1 use it as a guide 
for choosing all the colors in the room. 

In this open-plan living area, it’s the flower 
fabric on the window shades — a print on a 
background of crisp white. A cream would 
have changed everything, because we were 
going for high contrast here. There’s a soft 
gray in the map fabric too, so we used that 
color for the coffee table and dining ban- 
quette. Everything’s light, uncomplicated, 
and simple, which helps it feel youthful. 
New Yorkers are supposed to love black. Have 
you two always been color fanatics? 

SR: Actually, the fact that 1 like color came 
as a surprise to me. Now I’m constantly 
perusing Dribbble.com — this site where 
people share colors — trying to find the 
exact shade of yellow on my armchairs for 
my website. 1 also told my fiance, James 
Johnson — we’re getting married this 
month — that my rehearsal-dinner dress 


needs to be yellow. James likes that idea, 
but he was skeptical about the den. He 
kept saying, “Navy grass-cloth walls and 
a blue faux-wood ceiling? Really? Isn’t 
that a little weird?” 1 think guys are not as 
into wallpaper as girls are. But now he 
is in there every night with my dog, Bella, 
working on his laptop. 

CMP: This den wouldn’t be nearly as inviting 
without the orange accents. Orange is my 
go-to color for dark rooms, because it cheers 
things up while retaining coziness. Bright 
yellow would have ruined the vibe, but 
orange is associated with fire — it’s warm. 
Where did you come up with the ideaforthis 
posh chevron floor in the entry? 

SR: What did people do before Pinterest? I’d 
pinned some painted floors, and when 1 
shared my boards with Christina, she took 
it from there. 

CMP: The entry floor does make a state- 
ment, but it’s also clean and tailored, like 
the rest of the apartment. 

SR: The floor helps separate the entry from 


the living room. You walk in, and 
there’s this cool light fixture 
and the yellow grass-cloth ceil- 
ing. It’s so cheerful that for a 
second you think you’re not in 
New York. 

What about the well-stocked bar 
in the living room — ^just a prop? 

SR: Not at all. James is an avid 
bourbon collector, and we love 
experimenting with cocktail 
recipes. When we come up with 
a good one, 1 share it on my blog. 
CMP: Sarah loves to have parties. 
So we gave her a dining ban- 
quette, too, in a sophisticated 
stripe. It’s so appealing, like 
in restaurants where everyone 
wants to sit in the booth. Plus, 
she can fit more people on there, 
because there are no arms 
blocking the ends. 

SR: When 1 was 22 , 1 was more 
about going out. Now 1 love to 
cook and stay in with friends. 
And this Saarinen table is so 
easy. If someone spills red wine, 1 can say, 
“It’s totally cool! It wipes right up.” 

The pink-soaked master bedroom is the ulti- 
mate girlish fantasy. Will it work as well once 
you’re married? 

SR: 1 do think James secretly likes the guest 
room better! The teal and yellow in there 
are more gender-neutral. But 1 chose my 
pink bedroom before James came into the 
picture, and the color is so soft. It’s very 
relaxing for me. 

CMP: The pink works only because we used 
white linens and neutral wallpaper — which 
we hung upside down, so the pattern looks 
like it’s growing up the walls. Just for fun. 
This was a two-year project. How would you 
say things changed overtime? 

CMP: Sarah is much more confident. She 
knows exactly what she wants! 

SR: The apartment and 1 both evolved. It 
started out as a place for me and Bella, then 
James moved in. Now we’re getting mar- 
ried, and we’ll start a family here. This is a 
real home now, not just a pretty space. 
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A tufted headboard 
in Lee Jofa’s Sonoma 
adds a traditional 
note to the guest 
room. Bedside table, 
Wisteria. Brussels 
lamp, Bungalow 5. 
Linens, Serena & Lily. 
Rug, Stark. Bench, 
Interlude. Walls 
painted in Benjamin 
Moore’s Shoreline. 


rMn»iiiirc«U£Ct- 






TOP LEFT: “I’m pretty sure this stripe is supposed to be hung vertically, 
but I love it this way!” Sarah Rose says about Farrow & Ball’s Five Over 
Stripe wallpaper. It brings a bold touch to the powder room. A painting by 
Sara Eichner adds a pop of orange, top right: Lemony grass cloth, 
Phillip Jeffries’s Juicy Jute, lifts the entry’s low ceiling and draws the eye to 
the modern glass fixture by HelenBilt. 



BOTTOM LEFT: Pink adds soothing femininity to the master bedroom, where 
a bed skirt and headboard are in Manuel Canovas’s Brasilia. The mirrored 
bedside table from Pottery Barn sparkles against Farrow & Ball’s Lotus wall- 
paper. BOTTOM RIGHT: Bella, an Australian shepherd, poses on the custom- 
painted floor that defines the entry. Painting by Natasha Law, represented 
by Voltz Clarke. FOR MORE DETAILS, SEE RESOURCES 
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In this Los Angeles 
living room, the 
boldest patterns are 
on the pillows — 
Vanderhurd’s Flower 
Cut Out and Peter 
Dunham Textiles’ Fig 
Leaf. Custom otto- 
mans in China Seas’ 
Double Cross. 
Armchair in Alan 
Campbell’s Saya Gata. 








INTERVIEW Christine Pittei 
PHOTOGRAPHY Douglas Fried? 
PRODUCER Doretta Sperdu 







V ^ Gp AHEAD, JUMP ON THE SOFA! 4 
KRIStA EWART DESIGNED HER PACIFIC 
s PALISADES house WITH KIDS AND 
COMMOTIDN IN MIND^THOUGH YOU’D 
i'iNEVER GUE^S erTHEiDOK 


‘‘This is the time 
in my iife when i 
want to have fun 
with my husband 
and kids and 
enjoy our 
surroundings. 
The iiving room 
is headquarters 
for hide-and- 
seek, and you 
might have to 
dodge a scooter 
cruising across 
the hardwood 
floors. Having 
three kids is the 
best way to 
iearn to iet iittie 
things go.” 

KRISTA EWART 
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ABOVE: “I don’t usually like brown furniture, but this vintage chest, updated with Lucite knobs, was too good to resist,” 
Ewart says, right: She tried several dining tables but they were too formal, so she had this one made. Vintage chairs 
covered in a United Leather and a Pindler linen. The scrolled edge of the valance, also in a Pindler linen, echoes the top 
of the Dorothy Draper breakfront. Window-seat cushion in Carlo II and pillows in Paradise Garden and Henriot Floral, 
all by Quadrille. Scalloped lantern by Coleen & Company. Walls painted in Benjamin Moore’s White Dove. 
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CHRISTINE PITTEL: Some people think small 
children and decorating don’t mix, butyou 
clearly haven’t let kids cramp your style. 
What’s the secret? 

KRISTA EWART: You can stainproof fabrics 
and carpets — that helps. But the real trick 
is all in your attitude. Enjoy your house, 
make it pretty, and don’t stress if something 
gets a spot or a scratch. Just think of all 
those beautiful rooms in Paris, with tattered 
upholstery and weathered farmhouse 
tables. Nothing is perfect, and that adds 
to the charm. 

Your living room looks very relaxed. Even the 
colors — pink and green — are playful. 

I’m drawn to bright, clear colors — as you 
can see from those raspberry-pink chairs. 1 
found them ages ago at the Rose Bowl flea 
market and have covered them twice in the 
same Cowtan & Tout fabric — but 1 can’t 
find it any more. Most of the pieces in this 
room are vintage, and 1 can tell you exactly 
how they came into my life. 1 found the 
armchair at an estate sale, and when 1 had 
it re-covered in pink, 1 wouldn’t let the 
upholsterer restuff the cushion. It already 
looked just right, perfectly shaped to the 
body. And 1 reused my white sofa, with pink 
trim. People can’t believe that 1 have a 
white sofa with three kids and a dog, but 1 
like white. It’s a great backdrop for all my 
bright, happy pillows. 

Howold are yourchildren? 

Lucy is seven, Sally is three-and-a-half, 
and Penelope is nine months. So we’re 
always having tea parties and setting up 
stores and doing art projects. 1 have picked 
Play-Doh out of that sisal rug more times 
than 1 can count. It was a good choice, 
because it’s practically indestructible. 

Any other decorating tips for a young family? 
Put your money into a comfortable, well- 
made sofa that you’ll have forever. You 
don’t have to deny yourself that expensive 
designer fabric you love — ^just put it on 
something small, like a pillow. And keep 
an eye out for vintage lamps. They won’t 
break the bank, and you can add special 
touches, like a pretty trim on the shade. 

Tm a sucker for trim. 

And white ceramic animals. 

1 know! They’re everywhere. If 1 see a good 
one, 1 just have to buy it. The girls’ friends 
come over to play, and they run from room 
to room counting them. 

Where did you find a coffee table painted the 
perfect shade of green? 


1 did it myself. 1 used to work 
with designer Ruthie Som- 
mers, and that table was 
hers. Somehow 1 talked her 
into selling it to me. It was 
white, and 1 decided to paint 
it in Farrow & Ball’s Cooking 
Apple Green. But the green 
on the table doesn’t match the 
green on the lamps or the 
green on the stool. That’s part 
of my casual approach to 
tossing colors around. It’s my 
personality not to fuss over 
that sort of thing. 

I also like the way the mood 
shifts, from a whimsical 
circus-drum stool to that Park 
Avenue moment by the fire- 
place, with the gilt mirror and 
the blue-and-white porcelain 
and the elegant desk. Very 
well-bred and ladylike. 

Aren’t those the kind of 
things every decorator 
should have? And 1 happen 
to love fanciful mirrors and 



little gilt chairs. They’re 
classics. 1 imagined 1 would 
sit there and write thank- 
you notes, but that hasn’t 
happened yet. 

Where do you spend the 
most time? 

In the kitchen, at that big 
white picnic table 1 designed. 1 wanted to 
keep it casual, a place where the kids can 
paint and draw and we can all sit down to 
eat. You can squeeze a lot of friends onto 
a banquette. And I’ve always wanted to use 
that Clarence House wallpaper. The yellow 
is so fresh and sunny, and the room goes a 
little retro with the white Chinese Chippen- 
dale chairs and the black painted floor. 
What’s your favorite piece in the house? 

Oh, that’s hard ... it might be that break- 
front in the dining room. 1 found it in the 
corner of an antiques mall in very sad 
shape. But then 1 opened a drawer and it 
was signed Dorothy Draper, so 1 had to have 
it. She’s one of my design heroines. The 
piece needed a complete overhaul. 1 had it 
painted black with gold trim and then 
added that pink-and-white stripe inside, in 
homage to the famous striped rooms she did 
at the Greenbrier Hotel, back in the 1940s. 

1 also toyed with the idea of doing her pink 


ABOVE: The mirror hanging over the vintage Drexel desk was an 
estate-sale find. Fireplace screen by Horchow. Symmetric Single 
Twist sconce by Circa Lighting, opposite: It’s always sunny in 
the breakfast room, thanks to Clarence House’s Vase wallpaper. 
Cushions in Hable Construction’s Beads on the banquette and 
vintage chairs. Elsie lantern by Coleen & Company. 


cabbage roses, but 1 didn’t want to go too 
“grandma.” Honestly, Tm not even sure it 
looks right in the dining room — it’s so big 
and bold. But 1 moved it in anyway, and 1 
love looking at it. 

The pink stripes were inspired — they sweep 
all the stodginess away. And pink is clearly 
one ofyourthemes. I see it in the bedrooms 
and even in the backyard. 

1 can’t stop. It’s like a disease, this obses- 
sion with pink. 

Did you get any pushback from your 
husband? 

No, thank goodness. He lets me do my 
thing, and because decorating is my job, 1 
can get away with it. And of course, the 
girls love pink. Actually, they like yellow 
and green and red and blue, too. You just 
have to look at almost any piece of children’s 
art to realize that they are fearless with 
color. They have absolutely no inhibitions. 
And neither do 1 ! 
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The headboard in the master bedroom “became my 
Moroccan moment,” Ewart says. It’s covered in her 
all-time favorite fabric — Kashmir by Raoul Textiles. Bed 
linens by Matouk. Edgartown side tables by Oomph. 
Jack, a Labradoodle, lies on a cushion covered in Hable 
Construction’s Beads. Vintage fashion illustrations are 
grouped for impact above a custom bench upholstered 
in Carolina Irving Textiles’ Patmos Stripe Reverse. Walls 
covered in Kneedler-Fauchere’s Primitive Weave. 
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TOP: Small-scale prints add delicacy and charm to the three- 
year-old’s room. Bed in Hable Construction’s Checker. Walls 
in Sister Parish’s Burmese. Shade in Raoul Textiles’ Daisy 
Spring. ABOVE: Canopies made of natural linen and Raoul 
Textiles’ Coverlet dress up vintage beds in the eldest 
daughter’s room. Throw pillows in Alan Campbell’s Potalla. 
Rug by Prestige Mills. Walls in Benjamin Moore’s Sea Foam. 
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A banquette runs the width of theftsfack- 
yard deck and can seat a crowd. What 
color are the cushions? Pink, of coursd, 
in a Sunbrella fabric. Custom table sur- 
rounded by vintage chairs — “anythme 
I see bamboo and Chippendale, I buy it.. 
The. pagoda was rusting when^Ewart 
spotted it at a garage sale and had it 
powder-coated in chrome yellow.She ^ 
bought the rug on Etsy.com. MORE 
DETAILS, SEE RESOURCES , ' C V.. 
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UT-i|ANE SCOTT HODGES AND 
HEO HUSBAND CELEBRATE 
EWFOliND FREEDOM WITH GRAND 
f IGESTURES, FEARLESS COLOR, 

; , AND PATTERN PLAYS IN A 
HISTORIC NEW ORLEANS HOUSE. 




1 * 

i ^ 

1 

B Ei 1 

, li 1 














INTERIOR DESIGN ' Gwen DrisCoU 
INTERVIEW JuliaResd 
PHOTOGRAPHY PaulCostello 
^ PRODUCER LLavidM. Murptiu 


A confident mix of 
antiques, modern pieces, 
and vivid color jazzes up 
the stately parlor. A set 
of antique fauteuils is 
upholstered in LeeJofa’s 
Montespan. Pillows on a 
Swedish settee are in 
Scalamandre’s Love Bird. 
Walls in a Hollandlac 
Brilliant chartreuse by 
Fine Paints of Europe. 






“ My personal 
style has 
evolved — now 
it's all about 
confidence. It's 
about not letting 
anything be too 
precious to use 
and enjoy. 
Because ror me, 
precious means 
unapproachable, 
and where's the 
fun in that?” 

JANE SCOTT HODGES 
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At the other end of the double 
parlor, a Paramount sofa by 
Edward Ferrell + Lewi's 
Mittman is covered in Kerry 
Joyce’s Diamante. Curtains in 
Schumacher’s Mandarin Silk 
Stripe with Samuel & Sons 
trim. OPPOSITE: The family’s ■ 
wirehaired pointing griffons, 
Cocoa and Dulce, make 
, ’themselves comfortable in 
cne entry. Millwork painted in 
■teqnjamin Moore’s Moonlight 
White is a crisp contrast 
tojwalls in Lee Jofa’s Willow 
Lake wallcovering. 
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JULIA REED: Talk about a full circle. You 
started your business, Leontine Linens, in 
New Orleans, then moved back to your home 
state of Kentucky, where you restored a for- 
mal 19th-century house. Nowyou’re back in 
New Orleans, in another 19th-century house, 
where it seems you’re having even more fun. 
JANE SCOTT HODGES: Returning to New 
Orleans marked a period of renewal for me, 
and 1 wanted to create a home for my family 
that would reflect where we are today in 
age and stage. 1 wanted a house with spaces 
to interact with my children, who are 
now in their teens, and to entertain our 
friends in a happy, sophisticated way. 

After living in Kentucky for what 1 call our 
nesting period, it was time for a change. 
That house was more traditional. This one 
reflects our joy in coming “home” to the 
city we love, where my husband, Philip, 
and 1 met and started our family. 

Where did you discover your decorator? 
Gwen Driscoll and 1 have been friends 
since college. She knows my family and 
how we live and entertain. She starts 
with a house and a client in a very 
personal way. It’s not her own look 
but what she sees through her 
lens for the people who live there. 

Greek Revival side-hall houses can 
be so dreadfully dark, but this one 
feels joyous and light filled. How did 
you achieve that? 

We opened up the hallway and 
created a double parlor out of 
two rooms that were small and 
cramped. Now we have a huge 
entertaining space that 1 adore. It 
has windows on three sides and is 
flooded with dreamy natural light. 

You used striking colors — that fabu- 
lous green in the parlor, and ame- 
thyst in the dining room. Is that a 
departure foryou? 

After living in a very proper coun- 
try house with lots of neutrals, we 
were excited to have a home with 
plenty of color and richly layered 
decoration — this house is also 
wallpapered within an inch of its 
life! We wanted a jewel box filled 
with eye candy and things we love. 


including existing pieces that have traveled 
with us through all our moves, and new 
purchases perfectly suited for this spot. We 
were ready to be fearless. Gwen and 1 may 
have pushed Philip on some things, but he 
was fully supportive and let us run with it. 
It’s not the first time you’ve pushed the enve- 
lope. Your bedding rocked the linens world. 
What really launched Leontine Linens, 

20 years ago, was the idea of taking a staid 
concept — the monogram — and infusing it 
with both bolder scale and refreshing color 
pairings. When 1 returned to New Orleans, 
1 think that same philosophy subliminally 
took over in the decorating. The fact that 
we have soaring 14-foot-high ceilings also 
encouraged me to be more daring. 

In New Orleans, you often see matchy-matchy 
interiors with lots of French furniture. You 
havefauteuils in your living room, but you’ve 
mixed them with everything from a modern 
sofa to Swedish chairs. 

Gwen and 1 both believed that the fun would 
be in the mix. It was. Why not put acid- 
yellow satin on your fauteuils? What’s the 


worst that’s going to happen? We had done 
the proper house. We were ready to put our 
creative magic to work. 

There are lots of places to hang out — the 
sunroom on the ground floor and the 
upstairs study, for starters. Where do you 
find yourself most often? 

What we love about this house is that we 
really live in every square inch of it. The 
double parlor is not too “fancy” to hang in, 
and the dining room is cozy enough for din- 
ner for two. Teenage boys make a habit of 
gaming in the sunroom. Rather than creat- 
ing another bedroom upstairs, we decided 
we would get more use out of the space as a 
retreat. It’s where everyone in the family 
ends up. It’s perfect for an intimate chat or 
to do homework at the writing table. 

I imagine those same family-friendly rooms 
do double duty as entertaining spaces. 

Oh yes! We can have 25 for a buffet dinner 
on trays in the parlor, a seated meal on 
the terrace, and the dining room can handle 
14. 1 love the upholstered sofa in there. 
What’s better than snuggling up with a 

dinner partner? And we use antique 
benches to maximize seating. 

You know a few things about creat- 
ing magical bedrooms for clients. 
What were your priorities in your 
own master? 

It’s true — throughout my career 
Tve had the gift of going into the 
loveliest of homes and seeing my 
clients’ most intimate spaces. Our 
bedrooms are places to rejuvenate. 

1 wanted to create a sanctuary. In 
an age when we share and post 
messages so often, it’s nice to have 
a few sacred moments. 

Hence the soothing palette? 

The rich but still neutral tones in 
this bedroom allow me some flex- 
ibility when making my bed. 1 
love to infuse seasonal moments 
with different bed selections — and 
you know 1 have a few! 1 think you 
should change your bedding 
as you do your outfits, to match a 
mood or the season. Lavender 
in spring and terra-cotta in fall — 
whatever suits your fancy. 



ABOVE: The Greek Revival house was built in 1869 and sits in the heart of New Orleans’s historic 
Garden District. Exterior painted in Farrow & Ball’s James White, opposite: Amethyst walls, 
covered in Ralph Lauren Home’s Ionian Sea Linen, set a romantic mood in the dining room. Antique 
benches in their original upholstery relax the formality of the antique table, made of pear wood 
on an iron base. Curtains in a Scalamandre taffeta. Vintage lamp from Driscoll Design & Decoration. 
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The kitchen is a clean- 
lined, contemporary 
space, with white- 
limed pine floors 
that pick up the hues 
of Cole & Son’s Palm 
wallpaper, which 
extends to the family 
room beyond. Chairs, 
Serena & Lily. 
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ABOVE: Custom-made cabinetry that runs from floor to ceiling in the 
kitchen was designed with entertaining in mind. The backsplash and 
counters are done in Calacatta Gold marble. Sink fittings, Franke. 
BELOW: In the family room, cheerful modernist chairs by CB2 are paired 
with a rustic 19th-century farm table found at a local antiques shop. 


ABOVE: The family room is a riot of pattern, from the custom sectional sofa 
covered in Schumacher’s Chiang Mai Dragon to the artworks by Alex Beard. 
BELOW: In a powder room. Cole & Son’s Gondola wallpaper is a whimsical 
nod to Louisiana’s small wood boats called pirogues. The sink, faucet, and 
towel ring are all by Kohler. Mirrors, Wisteria. 







Floral fabrics and an Art Deco- 
motifwallcovering handsomely 
play oflFeach other in the upstairs 
study: curtains in Schumacher’s 
Pyne Hollyhock layered against 
walls covered in Kelly Wearstler’s 
Crescent. Custom ottoman 
upholstered in a Leontine Linens 
cashmere throw embroidered 
with the family crest. Vintage 
barrel chairs covered in Jim 
Thompson’s Kala. The contempo- 
rary bunny painting above the 
mantel is by Hunt Slonem. 
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ABOVE: The arched niche makes the tub feel like a private sanctuary. It is 
encased by Calacatta Gold marble. Tub and sink fittings, Newport Brass. 
BELOW: Glossy walls, in Farrow & Ball’s Hague Blue, and a bench covered 
in a Ralph Lauren Home plaid strike a masculine note in the son’s room. 
Bedding, Leontine Linens. Curtain fabrics, Kravet and Ralph Lauren Home. 





“The master bedroohri 
started with my beloved 
Farrow & Ball Silvergate 
wallpaper,” Hodges says. 
She added more subtle 
pattern with an Old World 
Weavers damask on the 
headboard and Etro’s 
Isabelle Leucio on th 2 
chair. Bedding, Leontine 
Linens. FOR MORE DEtAILS, 
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forever 


DESIGNER JUSTINE 
CUSHING HAS HELD ON TO 
THE SAME UPTOWN 
MANHATTAN APARTMENT 
FOR DECADES, AND IT’S 
NEVER WARRANTED A 
REINVENTION, ONLY AN 
OCCASIONAL REFRESH. 
WHY? SHE GOT IT RIGHT 
THE FIRST TIME. 




My apartment 
is a cheery yet 
serene setting 
for daiiy iife, and 
it has looked 
much the same 
for 45 years. As 
a single person, 

I find it very 
reassuring to 
be surrounded by 
all my familiar 
belongings — 
mementos, 
family photos, 
and inherited 
furniture and 


objects.' 


JUSTINE CUSHING 


When Cushing moved into her New York 
apartment in 1970, she had the living 
room walls painted a custom orange — a 
color she hasTiever considered changing^ 
It’s a dynamic backdrop for artworks by 
her grandfather, Howard Gardiner 
Cushing, and a red lacquer chinoiserie 
desk that is a family heirloom. 
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The faded tones of Rqbert Kime’s Dandelion 
Clock pattern on the seating integrate beautifully 
with Venetian consoles. Cushing made the needle- 
jjbint rug, which sits atop a sisal rug by Stark. 

Mrs. MacDougall coffee table. Curtains in Colefax 
and Fowler’s Saxstead. right: An antique sun- 
burst clock and a painting by her grandfather, 
hang above a midcentury bar cart. The bookcase, 
is painted in Benjamin Moore’s Navajo White.; 
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BARBARA KING: Youp apartment exudes 
both a confident, zesty energy and an air of 
real contentment. 

JUSTINE CUSHING: I’ve lived here since 1970, 
and I’ve always found it a happy, comfort- 
ing place. I’ve never felt the urge to redeco- 
rate, although I’ve freshened things up 
over the years. But I haven’t significantly 
altered the way it looks since I moved in. 
The general idea — the paint colors, the 
wallcoverings, the chintz, the furniture 
arrangement — has remained the same. It’s 
fun to do something new, of course, but I 
don’t see the point in change unless it’s to 
improve things. And I think it’s fine the 
way it is here. 

Did it take a leap of faith to paint these walls 
such an exuberant orange? 

No, because I was sort of copying my 
mother’s very design-conscious older sis- 
ter, whose house was decorated by Jansen. 
Her living room was painted fluorescent 
orange, and I thought it was so exotic 
and compelling. I told my painters that I 
wanted the color to look like cream of 
tomato soup. It’s glazed, so it glows in 
the evening with the electric lights, and 
the contrast of the white floors calls 
even more attention to the vibrancy of the 
color. In a way, I wish I had made all of 
the rooms orange. 

Now that would have been a bold and brave 
move, don’t you think? 

I believe in sameness, and an all-orange 
apartment doesn’t seem so far-fetched to 
me. When I was nine years old, we moved 
to Squaw Valley, California, where my 
father had built a ski resort. We had a rather 
modest house, but my father’s sister, Lily 
Cushing, who was a painter, persuaded my 
parents to do the living room entirely in 
red — red carpet, red lacquer walls, redlamp- 
shades, red antiques, every thing was red. 

It was quite unusual, coming in from the 
snow. People called it an inferno! I inher- 
ited some of those handsome red antiques, 
and I’m lucky they look good against the 
orange walls. 

So does the art. I’m captivated by those 
delightful scenic paintings. 

They are by my grandfather, Howard 
Gardiner Cushing, and so are the portraits — 
the one over the chinoiserie desk is of 
his wife and muse. He trained in Paris and 
painted commissioned society portraits. 

He also painted scenic and fantasy murals, 
many of them with Oriental motifs, for his 


house in Newport, Rhode Island. I had 
details from the murals photographed and 
blown up, which makes them very dra- 
matic. If you saw the originals, these don’t 
hold a candle to them as far as the richness 
of colors, but they create a nice atmosphere 
and they add an Oriental flavor to the 
rooms, which I’ve always liked. I particu- 
larly like Chinese junks and pagodas. 
Those small reproduction paintings in the 
dining room are of junks, and there’s a 
pagoda light fixture hanging over the din- 
ing table nearby. 

Are the table and black Japanned bench also 
inherited pieces? 

They are. They were already here when I 
moved in — my mother turned them over to 
me, along with the Venetian consoles in 
the living room and the apartment itself. 
This is a floor-through on the second floor 
of a four-story brownstone, and she bought 
it in the mid-1960s when she became single 
again. It was nice for her because two of 
my cousins lived on the upper floors. And 
my Aunt Lily had lived here in the ’50s. 


Astonishing. You must feel as if you’re living 
in an old family home — you have memories 
all around you. 

Very good memories. And all the photos 
of relatives make me feel constantly con- 
nected. They bolster me, assure me of my 
place in the world. I even chose the wall- 
paper in the bedroom because it reminded 
me of my aunt. She painted lots of nature 
scenes, wildflowers, lush greenery, that sort 
of thing. She also painted the reclining fig- 
ure hanging next to the bed. 

Your bed is an elaborate little room within a 
room. Have you always had that canopy? 
Forever. A canopy is really wonderful and 
inviting — you’re ensconced in your own 
private space, your own small tent. The 
room looks bigger without it, but when I’ve 
taken it down to have it cleaned. I’ve 
missed it. 

Have you considered living anyplace else? 

Not seriously. Jobs come and go, but my 
apartment has been a constant. When 
I turn the key in the door and see all my 
familiar things, I feel so snug, so at home. 


ABOVE: Urns from Lexington Gardens flank a Richard Avedon photograph of Cushing’s sister Lily in a 
bookcase niche, opposite: A surprising mix of color and pattern enlivens the cozy dining room. Chairs 
slipcovered in Brunschwig & Fils’s Carsten Check surround a graceful heirloom table. Pagoda lantern 
from Todd Alexander Romano. Cake knife and server, Christofle. 
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In the master bedroom, 
a chinoiserie' cabinet 
inherited from family and j 
a carved mermaid found I 
in an antiques shop marry] 
exoticism with whimsy, f 
Florals and f 
stripes united by the I 
colors of blue and white 
create a restful air. The 
painting is by an aunt, Lily 
Cushing. Sconces, Hansen 
Lighting. FOR MORE - 
DETAILS, SEE RESOURCES 





TRUFFLE GUY IN FRANCE, 
YOU'RE A DACOR CHEF 

Dacor is built for the world's most demanding chefs. And you, mon petit chou, 
ore exactly the breed of culinary enthusiast Dacor ' appliances are designed to 
please. ForYhree generations, weVe worked tirelessly to equip the passionate chef 
with precise, undeniably gorgeous cooking appliances.' 

Complete your dream kitchen with a free Dishwasher, Microwave, 

Ventilation System or Instant Savings with our Go For GOLD offer, 
for a limited time, iearn Fnore at www.dacor.com/GoForGold 





PHOTOGRAPHER NATHAN KIRKMAN. FOR MORE DETAILS, SEE RESOURCES 
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SCAN TO PIN THIS 
KITCHEN TO YOUR 
PINTEREST BOARD 




In .snburban CHicago, Frank Ponterio uses luxe rn:a|erials 
and custom details to craft a showstopping kitcKen. _ 

TURN THE PAGE FOR MORE > 




EDITORS 

SAMAlffTfjr-El^lMERLING & CARISHA SWANSON 


HOUSE BEAUTIFUL I25 






lifestjde 



“If you want to pull out all 
the stops, start with a 
LaCornue range,” designer 
Frank Ponterio says. It’s the 
dark center of a wall of white 
cabinetry, and its elegant 
brass trim inspired the brass 
fixtures, which are unlac- 
quered so they will mellow 
over time. Then he picked up 
the black with Pietra Cardosa 
stone on the counters, dark 
furniture, and a dark floor. 
“It’s a handsome, black-tie 
look that suits this tradi- 
tional loo-year-old house.” 


Savvy choices highlight the exquisite range 


1 

INVISIBLE 

FRIDGE 

Twin 36-inch 
Sub-Zero refrig- 
erators with 
freezer drawers 
are integrated 
into the cabi- 
netry, so the 
focus remains on 
the star of the 
show — that 
range. “Every- 
thingelse is part 
ofthe backdrop,” 
Ponterio says. 


2 

BUTCHER 

BLOCK 

This separate 
piece was 
designed to 
function as a 
cutting board 
and look likean 
antique chest. 

It holds knives, 
serving pieces, 
and linens. Dur- 
ing a party, it’s 
the perfect place 
tosetoutthe 
hors d’oeuvres. 


3 

BRIGHT 

LIGHTS 

Two classic 
Wilton lanterns 
by Jamb are 
beautifully made 
and “fitthe DNA 
ofthe house,” 
Ponterio says. 

“I needed some- 
thingto balance 
the visual weight 
ofthe hood 
without over- 
powering 
the room.” 


4 

MATCHING 

HOOD 

“The LaCornue 
Chateau 150 
is notyour 
ordinary stove,” 
Ponterio says. 
“It’s basicallya 
Rolls-Royce you 
can cook on.” 
He designed a 
hood detailed 
to match in black 
powder-coated 
metal with 
brass straps. 


5 

MARBLE 

PANELS 

Oneentire wall — 
even the window 
casings — is 
covered in 
CalacattaGold 
marble. Then 
Ponterio added 
another level of 
interest — the 
marble above 
the range is cut 
and pieced 
together to form 
recessed panels. 
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WRITER CHRISTINE PITTEL PHOTOGRAPHERS NATHAN KIRKMAN (INTERIORS); LARA ROBBY/STUDIO D (3, 4) 



TRANSFORM A PIECE OF 
FURNITURE FOR THE KITCHEN 
BYTOPPING IT WITHABIG 
2 SLAB OF BUTCHER BLOCK. 


GET THE LOOK 

1. FAUCET AND HANDLES 

JuliaThree-Hole Kitchen 
Faucet with Porcelain 
Lever Handles in Unlacquered 
Brass. $1,841. 
waterworks.com 

2. CHEST 

Julian Chestshown in 
Brownstone. Available 
in 34 finishes. $1,449. 
ethanallen.com 

3. CABINET KNOBS 

Sheraton Knob in 
Antiqued Brass. $55 each. 
whitechapel-ltd.com 


4. WIRE-MESH 
GRILLE INSERT 

Pattern #322 in Antique 
Brass. From $300 per 
sheet, walzcraft.com 

5. COPPER POT 

By Ruffoni. Artichoke- 
Handled 12-Ouart 
Stockpot. $475. 
williams-sonoma.com 

6.30-INCH RANGE 

Chateau 75 Range in 
Brilliant Blackand Brushed 
Brass. From $22,000. 
lacornueusa.com 


Abarsink 
creates a sep- 
arate space 
for prep and 
storage. 

Q 




lifestyle 


[JOHN BESH’S KITCHENI 

Trout Amandine 

'In traditional French cooking, 
a whole fish is used for this 
recipe, but in New Orleans we 
prefer skinless fillets. Take your 
time swirling the butter in the 
pan so that the milk solids brown 
and give off that signature 
nutty aroma, and serve the dish 
while the sauce is still foamy.'' 

Serves 6 

INGREDIENTS 

1 cup milk 
1 cupflour 

1 tsp. Basic Creole Spices 
(recipe below) 

6 five-to seven-ounce skinless 
speckled trout fillets 

Salt 

Freshly ground black pepper 
8 T butter 

V 2 cup sliced almonds 
Juice ofl lemon 

2 T minced fresh parsley 

1 . Pourthe milk into a wide dish. 

Putthe flour and Creole Spices into 
another wide dish and stirto combine. 
Season the fish fillets with salt and 
pepper, dip them into the milk, then 
dredge them in the seasoned flour. 

2. Melt 2 tablespoons of the butter in 
a large skillet over medium-high heat. 
Add 3 fillets and cook until golden 
brown, about 3 minutes per side. 
Transfer the fish to a platter and cook 
the remainingfillets the same way. 

3. Add the remaining4tablespoons 
butter to the same skillet over 
medium-high heat. Swirl the skillet 
over the heat so that the butter melts 
evenly and cook until the butter turns 
brownish, 5 to 7 minutes. Reduce 
the heat to medium-low, add the 
almonds, and cook, stirring gently, 
until the nuts are toasty brown, 
aboutS minutes. Add the lemonjuice, 
parsley, and a dash of salt. 

4. Spoon the browned butter and 
almonds over the fish and serve. 



L JOH'N BESH 

Theaward- 
m winning chef owns 
m 11 restaurants, . 
B has written three 
P books, ^ and 
regularly cooks 
, at home for family 

and friends. 




. SCAN THE PflOtQ 
. tOCQMMiNf ;- 
’^%.ONTHERECJPE:: 


BASIC CREOLE SPICES 

“Using this spice blend is truly the easiest way to consistently achieve the flavors I grew up with. 
Once made, the spices will last for six months in an airtight container.” Makes V 2 cup 


2 T celery salt 
1 Tsweet paprika 
1 T coarse sea salt 
1 Tfreshly ground 
black pepper 


1 Tgarlic powder 

1 T onion powder 

2 tsp. cayenne pepper 
V 2 tsp. ground allspice 


Mix together the celery salt, paprika, 
salt, pepper, garlic powder, onion 
powder, cayenne, and allspice in a bowl. 
Transfer the spices to a clean container 
with a tight-fitting lid, cover, and store. 
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PRODUCER MEEGHAN TRUELOVE PHOTOGRAPHER JOHNNY MILLER PROP STYLIST KAITLYN DUROSS COOKBOOK 
EXCERPTED FROM MY NEWORLEANS: THE COOKBOOK BY ]Om BESH/ANDREWS McMEEL PUBLISHING © 2009 


Promotion 


HouseBeautihil 

KITCHEN OF THE YEAR 

NEW ORLEANS 2015 



Designed by; KEN FULK 

Official Appliance Sponsor; Kitchen Aid^ 


Kitchen of the Year Sponsors; 





(^caesarstone" 


Hudson '^EY Lane Venture 



CORBETT 


EMTEK 

ASSA ABLOY 






POTTERYBAR 


SHBOMN-WUlJAMS. TABARKA 


THiBAUi ThomasviUe fff 

WAtLPAPEEE FABRIC FURNtTURB CABINETRY* 


TROY LIGHTING 

Est.I963 


House Beautiful’s 8th Annual Kitchen of the Year is being presented in an historic home in New Orleans’ Uptown neighborhood. 
Join us Saturday, May 2 and Sunday, May 3 for tours and tastings as we celebrate the kitchen as the new American living room. 
The 2015 Kitchen of the Year is proud to be a part of the Junior League of New Orleans 10th Annual Kitchen Tour. 




Junior League of 

Women Building a Greater New Orieans 


Visit HouseBeautiful.com/KOTY for complete details. 

Purchase tickets benefitting the Junior League of New Orleans at JLNO.org. 


xoth Annuay 




[junior LEAGUE o/ 
[new ORLEANS I 
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Make It Your Own 

Ikea’s new Sektion kitchen 
system comes in a range of 
cabinet styles, from traditional 
to contemporary. Best of all, 
it lets you customize your 
kitchen from the inside out 
with dozens of exceptional 
interior options, ikea.com 

Clockwise from far left: 

THIRTEEN DOOR AND DRAWER FRONTS 

create a clean lookany way they’re arranged. 

FALSE FRONTS are available to hide 
dishwashers and waste-sorting stations. 

SHALLOW AND DEEP DRAWERS can be 

combined and disguised behind asinglefront. 



2 “Colored flatware brings 
the whole table together.” 
Provence Flatware in Green, 
$44 for four 5-piece settings. 

qsquarednyc.com 


1 “Use old book pages to 
secure candles and catch wax. 
Green Glass Candlestick, $80. 

watsonkennedy.com 


TED KENNEDY 
WATSON’S CASUAL 
SPRING LUNCH 


The Seattle-hased 
shop owner and blogger 
sets a refreshing table 
to celebrate the season. 
'T want plenty of visual 
interest andpretty 
things/' Watson says. 


TABLESCAPE 



3 “I love the playfulness of 
mixingcircles with stripes.” 
Elsie byCharlotte Moss 
Dinnerware, from $29 per 
plate, pickardchina.com 

4 “Monogrammed glasses 
add whimsy and feel special 
FI is for Flawthorne, the 
name of my house.” Fland- 
Painted Glasses by Margot 
Ear Designs, $60 each. 
watsonkennedy.com 



5 “Fabric remnants can make 
greattablecloths. A hand- 
some littlestripe provides 
pattern butdoesn’tover- 
whelm. This one reminds me 
ofseersucker.” 
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Shown: Summer Meadow Linen Bedding, Comfort Wash 
Solid Linen Bedding, Gossamer Blanket and Mirage Rug. 
Exduslve^^^ 


Company Store -a^ 


|1 about comfort 


thecompanystore.com 


LOVE 


The ultimate warm-weather fabric, linen is easy yet elegant, 
luxurious yet laid-back — which is why we bve it for the bed.. 
Washed for a super-soft hand, our linen bedding has a relaxed, 
lived-tn look and feel that keeps getting better with age. 


15 % Off your order 








mu 

Wifi, 


+ Free Shipping 

Enter code HBMAY15 in your shopping cart 


Shop with us online at thecompanystore.com/HBMAY15 
or call 1-800-799-1399. Expires 6/28/15. 
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Bird Feeders 

Bluebirds, chickadees, 
and sparrows, rejoice! 
Surprising departures 
from the typical roof- 
topped box, these stylish 
vessels will add a modern, 
sculptural touch to any 
patio oryard. 


From left: 

VOGELI 

ByVasseand Peg Vaught. 
Recycled copper. 8" Dia. x 9" H, 
$78. momastore.org 

ROPE 

Hand-thrown porcelain with 
clear glaze. 9" Dia. x 2" H, $72. 
pigeontoeceramics.com 

DIAMOND TERRACOTTA 

7"Dia. x6"H,$38. 
shopterrain.com 

MINI 

Glass.7"Dia. x6y2"H,$45for 
set of two. vertigohome.us 


CHEEP! 

Steel in Pale Blue. 5"W x 4" D x 
10" H, $58. joepapendick.com 


GREAT FINDS 



WALLMOUNT 


Bars pull outfor drying and tuck back in 
when not in use. Store detergents and sprays 
on the top shelf. $199. potterybarn.com 



Choose from seven plate and handle colors. 
Shown, Aruba in Caribbean Blue and Cayman 
in Sea Class Creen, with Satin Nickel Finish. 
$60 each, emtek.com 



COMES IN 
THREE 
SIZES! 


I 


l 


RANGER STOOL 

An under-seat 
cubby and hooks 
provide extra 
storage. White 
oakand powder- 
coated steel. 

From $395. 
scoutregalia.com 
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by leading washer 
rnanuFai;tLirer5+ 


TURBO CLEAN 


turbo 
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PRESERVE 

The all-natural filter, 
adjustable vent, 
and aerated basket 
help produce stay 
crisp and fresh. 


JUICE 


Spring is in bloom! And ^ 
summer is just around thV 
corner. We’ve tracked dowm 
items to help you make the 
most of all the delicious 
produce showing up at your 
local farmers’ rharket. 


A high-extraction machine with low heat GreenSaver Pro- 
buildup, sojuices keepfor upto72 hours. duce Keeper. From 

Two screens letyou adjust pulp levels. Twin $15. oxo.com 

Gear Juicer, $500. omegaJuicers.com 



DEHYDRATE 

It processes fruits, herbs, 
meats, and more. The five 
stackable trays maximize 
capacity. Stackable Dehy- 
drator, $140. excalibur 
dehydrator.com 


l-crank machine 
raw fruits and veggies 
into ribbon-like strands 
and accordion cuts. Paderno 
Spiralizer4-Blade, $50. 
williams-sonoma.com 


CAN ALSO MAKE 
FRESH YOGURT! 


COOKBOOK 

WHATKATIEATE 
ON THE WEEKEND 

BY KATIE QUINN DAVIES 

The popular photographer and 
blogger’s second book is full of 
recipes andphotos inspired by her 
travels and festive get-togethers 
with friends. Viking Studio, $40. 
whatkatieate. com 



Victoria Sponge Cake 
with Limoncelloand 
Balsamic Strawberries 


Below, the 
James Beard 
Award winner 
at work. 



We Gave It a Taste! 

“This is a great summer dessert. 

It wasn’t too sweet or heavy, and the 
presentation is very pretty. The 
mascarpone-and-cream filling ran a 
bit when I made it, so next time I’ll use 
an electric mixer instead of a whiskto 
create athickerfilling. I will also add a 
little more limoncello and fresh mint, 
because what’s not to love about those 
bright, strong flavors?” Kathryn Given, 
Market Editorial Assistant 
Find it at housebeautiful.com/recipes 
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Nexan 


BUILDINO 

PRODUCTS™ 


Aluminum Decking, Railings & Pergolas 

For FREE samples and information visit nexaninc.com/hb or call 888.739.61 72 


INNOVATIVE OUTDOOR LIVING 
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BATH OF THE MONTH 

Spring Is 
Eternal 

A tile mural creates the 
sensation of bathing 
under a cherry tree. 

“I LOVE CHERRY BLOSSOMS,” 

says designer Caroline Beaupere, 
“and this master bath in a house 
in Jersey City, New Jersey, was 
inspired by hanami, the Japa- 
nese tradition of going to see the 
blossoms as part of a celebra- 
tion of spring.” Working closely 
with a glass-tile manufacturer, 
Beaupere drew the shape of each 
branch and each flower — would 
the petals be seen from the front 
or in profile? And she specified 
the color of each blossom, ranging 
from pale to dark pink. 

Everything else in the room 
quietly defers to the mural. Clas- 
sic white Thassos marble on the 
floor and counter is honed, rather 
than polished, so it doesn’t com- 
pete with the sheen of the tiles. 
The vanity is painted a soft blue- 
gray, picking up the tone of the 
tiny gray tiles scattered across 
the background of the mural to 
add depth and contrast. Silvery 
trim on the woodwork catches the 
light and echoes the luster of the 
polished nickel fixtures. 

“It’s a serene, elegant space,” 
says Beaupere. “A magical haven. 
When we first discussed the con- 
cept, the husband wasn’t sure. He 
thought it might be too feminine. 
But now he loves his cherry blos- 
som bath, and so does his wife.” 


RIGHT: Custom Azure Blossom Branch 
glass tile mural from Ann Sacks. Kohler’s 
Ladena sinks are paired with Samuel 
Heath’s Fairfield faucets on the vanity, 
which is painted in Benjamin Moore’s 
Mineral Ice. Ruhimann sconces, in a 
polished nickel finishfrom Urban 
Archaeology, provide light where you 
need it, at eye level. 



AN ELEGANT DETAIL: 
SILVER-LEAFED BEAD 
MOLDING OUTLINES 
THE RECESSED PAINTED- 
WOOD PANELS ON THE 
VANITY AND MIRRORS. 


-T ft 


./ 


0>j 
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All four ofthese tile 
companies can 
manufacture bespoke 
designs based on 
virtually any image — a 
photo, a sketch, a work 
of art — in a range of 
materials, including 
porcelain, stone, metal, 
and glass. The tiles are 
prearranged on mesh 
panels to facilitate easy 
installation. 

ANN SACKS 

annsacks.com 

ARTAIC 

artaic.com 

DALTILE 

daltile.com 

HAKATAI 

hakatai.com 


TO MAKE THE 
MURAL FEEL MORE 
ORGANIC, THE 
BACKGROUND TILES 
ARE NOT DONE 
INAGRID. 


CUSTOM 

MOSAICS 



44 The branches 
reach out to wrap 
the room and seem 
to float above the 
mirrors and the 
sinks. The mood 
is relaxing. 
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HOUSE BEAUTIFUL • MAY 2015 


A listing of designers, manufacturers, distributors, and retailers featured in this issue. 
For complete product information, go to housebeautiful.com/resources. 


THE SYMBOL (T) = TO THE TRADE. 

"To the trade" means a man- 
ufacturer sells primarily to 
design professionals. Many 
design centers have decorat- 
ing services that can be 
accessed by the public. Fab- 
ric shops, workrooms, and 
online services may be able 
to place an order for you. 


PAINT 


BENJAMIN MOORE 

855-724-6802 

benjaminmoore.com 

FARR0W& BALL 

888-511-1121 

farrow-ball.com 

FINE PAINTS OF EUROPE 

800-332-1556 

finepaintsofeurope.com 

GLIDDEN 

800-454-3336 

glidden.com 

RALPH LAUREN PAINT 

800-379-7656 

ralphlaurenpaint.com 

SHERWIN-WILLIAMS 

800-474-3794 

sherwin-williams.com 

VALSPAR 

877-825-7727 

valsparpaint.com 


FABRIC & WALLCOVERING 


ALAN CAMPBELL (T) 
through Quadrille 
212-753-2995 
quadrillefabrics.com 

BRUNSCHWIG & FILS (T) 

800-538-1800 

brunschwig.com 

CAROLINA IRVING 
TEXTILES (T) 
646-688-3365 
carolinairvingtextiles.com 

CHINASEAS (T) 

212-753-2995 

quadrillefabrics.com 

CLARENCE HOUSE (T) 

800-221-4704 

clarencehouse.com 

COLE &S0N (T) 

011-44-02-8442-8844 

cole-and-son.com 

C0LEFAX& FOWLER (T) 
through Cowtan & Tout 
212-647-6900 
cowtan.com 

DESIGNERS GUILD (T) 
011-44-20-7893-7400 
designersguild.com 

ETRO 

212-247-1200 

etro.com 



HABLE 

CONSTRUCTION 

hableconstruction.com 

JIM THOMPSON (T) 

404-325-5004 

jimthompsonfabrics.com 

KELLY WEARSTLER 

855-295-3559 

kellywearstler.com 

KERRYJOYCE (T) 

323-660-4442 

kerryjoyce.com 

KNEEDLER FAUCHERE (T) 

415-487-6180 

kneedlerfauchere.com 

KRAVET(T) 

800-645-9068 

kravet.com 

LEE JOFA (T) 

888-533-5632 

leejofa.com 

LULU DK(T) 
through Duralee 
800-275-3872 
duralee.com 

MALLYSKOK DESIGN 

781-259-4090 

mallyskokdesign.com 

MANUEL CANOVAS (T) 
through Cowtan & Tout 
212-647-6900 
cowtan.com 

OLD WORLD WEAVERS (T) 
through Stark 
212-752-9000 
starkcarpet.com 


PETER DUNHAM TEXTILES 
through Hollywood at Home 
310-273-6200 
hollywoodathome.com 

PHILLIPJEFFRIES (T) 

973-575-5414 

phillipjeffries.com 

PINDLER(T) 

800-669-6002 

pindler.com 

QUADRILLE (T) 

212-753-2995 

quadrillefabrics.com 

RALPH LAUREN HOME 

888-475-7674 

ralphlaurenhome.com 

RAOULTEXTILES 

805-899-4947 

raoultextiles.com 

ROBERT KIME (T) 

011-44-20-7831-6066 

robertkime.com 

ROGERS &GOFFIGON (T) 

203-532-8068 

rogersandgoffigon.com 

ROMO (T) 

800-338-2783 

romo.com 

SAMUEL&SONS (T) 

212-704-8000 

samuelandsons.com 

SCALAMANDRE (T) 

800-932-4361 

scalamandre.com 


SCHUMACHER (T) 

800-523-1200 

fschumacher.com 

SISTER PARISH 
800-970-3366 
sisterparishdesign.com 

SUNBRELLA 

336-221-2211 

sunbrella.com 

UNITED LEATHER 

213-747-1723 

unitedleather.com 


FURNISHINGS& 

ACCESSORIES 


BUDDY EDITIONS 
buddyeditions.com 

BUNGALOW 5 (T) 

201-405-1800 

bungalow5.com 

CB2 

800-606-6252 

cb2.com 

CHRISTOFLE 

212-284-5100 

christofle.com 

CIRCA LIGHTING 

877-762-2323 

circalighting.com 

COLEEN &COMPANY 

310-606-2050 

coleenandcompany.com 

DESIGN WITHIN REACH 

800- 944-2233 
dwr.com 

DRISCOLL DESIGN & 

DECORATION 

901-767-1340 

driscolldesignand 

decoration.com 

EDWARD FERRELL + 
LEWIS MITTMAN (T) 
336-841-3028 
ef-Im.com 

ETSY 

etsy.com 

FORTUNY (T) 
212-753-7153 
fortuny.com 

HANSEN LIGHTING 

801- 225-4459 
hansenlighting.com 

HELENBILT 

917-449-9677 

helenbilt.com 

HORCHOW 

877-944-9888 

horchow.com 

JAMB 

011-44-20-7730-2122 

jamb.co.uk 

LEONTINE LINENS 

800-876-4799 

leontinelinens.com 

LEXINGTON GARDENS 

212-861-4390 

lexingtongardensnyc.com 


MATOUK 

855-795-7600 

matouk.com 

OOMPH 

203-216-9848 

oomphonline.com 

POTTERY BARN 

888-779-5176 

potterybarn.com 

PRESTIGE MILLS 

800-223-1224 

prestigemills.com 

SERENA&LILY 

866-597-2742 

serenaandlily.com 

SHERRILL FURNITURE 
sherrillfurniture.com 

STARK (T) 

203-899-1771 

starkcarpet.com 

TODD ALEXANDER ROMANO 
212-421-7722 

toddalexanderromano.com 

URBAN ARCHAEOLOGY 

212-431-4646 

urbanarchaeology.com 

URBAN ELECTRIC CO. 

843-723-8140 

urbanelectricco.com 

VANDERHURD 

212-213-6541 

vanderhurd.com 

VOLTZ CLARKE 

212-933-0291 

voltzclarke.com 

WISTERIA 

800-320-9757 

wisteria.com 


KITCHEN & BATH 


APEX WOOD FLOORS 

630-963-9322 

apexwoodfloors.com 

FRANKE 

800-637-6485 

frankeusa.com 

KOHLER 

800-456-4537 

kohler.com 

LA CORNUE 

800-457-1356 

lacornueusa.com 

NEWPORT BRASS 

949-417-5207 

newportbrass.com 

NUHAUS 

312-595-1330 

nuhaus.com 

SAMUEL HEATH 

212-599-5177 

samuel-heath.com 

SUB-ZERO 

800-222-7820 

subzero-wolf.com 


DESIGNERS& 

ARCHITECTS 


58 SHAUN SMITH 
504-896-1020 
shaunsmithhome.com 

60 SUZANNE TUCKER 
415-445-6770 
suzannetuckerhome.com 

62 CHARLOTTE MOSS 
charlottemoss.com 

62 LIBBY LANGDON 
917-833-3509 
libbylangdon.com 

64 ALEX PAPACHRISTIDIS 
212-588-1777 
alexpapachristidis.com 

66 DAVID STARK 
718-534-6777 
davidstarkdesign.com 

86 CHRISTINA 
MURPHY PISA 
212-842-0773 
christinamurphy 
interiors.com 

94 KRISTA EWART 
kristaewart.com 

104 JANE SCOTT HODGES 
leontinelinens.com 

116 JUSTINE CUSHING 
212-288-4354 

125 FRANK PONTERIO 
312-464-1133 
frankponterio.com 

130 TED KENNEDYWATSON 
800-991-9361 
watsonkennedy.com 

136 CAROLINE BEAUPERE 
917-459-5455 
carolinebeaupere.com 
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PROMOTION 



find the perfect 

CAFE AU LAIT PAINT COLOR (over coffee) 


Color guru. Confidante. Ultimate 
shopping resource. With a 
House Beautiful digital subscription, 
you’re never without your go-to 
design companion — now enhanced 
for the tablet. 


SHOP ANY PRODUCT featured— on any device— 24/7 

All the colors, kitchens & inspiring American style — 
BEFORE THE MAGAZINE HITS NEWSSTANDS 

TABLET-EXCLUSIVE videos & bonus images 


Find the beautiful house in you. Anywhere. 


TRY ON YOUR TABLET TODAY AT DEALHOUSEBEAUTIFULCOM 







The Last Words 


“Walking along the Bolinas Lagoon 
at Stinson Beach in California, 



rtb'be at fhy hous^e is on the 
. : patio S oaking up all 
the beautifui green is what 
L I love most.” 

^lm'ann 


PRISCItl 


“Renovating the rambling 
beach house I just bought. Resuming 
R&R next summer!” 

DAVID SCOTT 


“Sipping margaritas and taking in the 
sunset from the veranda at my daughter and 
son-in-law’s house on Harbour Island.” 

JAN SHOWERS 


“Grilling chicken fajitas at the house 
we rent, which overlooks the water. 
We spread a blanket on the lawn, light 
a few lanterns, and picnic outside.” 

LILLY BUNN 


WHERE WILL WE FIND 
YOU THIS SUMMER? 

Seven designers share their favorite 
havens for enjoying the pleasures 
of the upcoming season. 


where 1 spent much of my childhood. 
It’s such a tranquil spot.” 

KENDALL WILKINSON 
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WRITERJANE MARGOLIES PHOTOGRAPHER CHRISTOPHER BAKER (ROBERTS) 






MIELE 


Allow the Miele Range to guide you to extraordinary culinary adventures. 

Only through Miele’s intuitive functionality and innpeccable design can the sanctuary of 
your kitchen beconne a world of exploration. For nnore information visit mieleusa.com. 





YES, THERE ARE STILL PEOPLE WITH 
BLUE HAIR WHO DRIVE A BUICK. 

Introducing five fresh expectation-shattering luxury models from Buick. When you experience the nev^ Buick, 
you'll see weVe perfect for so much more than just driving to the Early Bird Special. Discover more at buick.com. 



